
Google Ads vs. 
Facebook Ads 
Comparison Guide for 
Fishing Guides 
Expertly Crafted Marketing Strategies by Big Canoe Digital 
 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 

 

 
 
 
 
 
 
 
 

 

 

https://bigcanoedigital.com/
mailto:hello@bigcanoedigital.com


~ 2 ~ 

As a fishing guide, advertising is crucial to 
reaching potential clients who are looking for 
guided fishing trips. Two of the most powerful 
platforms for advertising are Google Ads and 
Facebook Ads. Each platform has its own 
strengths, weaknesses, and distinct ways of 
targeting audiences. The choice between the two 
depends on your business goals, budget, and the 
audience you wish to attract. 

This Google Ads vs. Facebook Ads Comparison 
Guide will help you understand the advantages 
and limitations of each platform, so you can 
make an informed decision about which one best 
suits your fishing guide business. We’ll dive into 
the details of both platforms in terms of 
audience targeting, ad formats, costs, return 
on investment (ROI), and key use cases to help 
you choose the right advertising solution. 
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Section 1: Overview of Google Ads and 
Facebook Ads 

Google Ads: Search Intent-Driven Advertising 

Google Ads is a platform designed to capture 
users actively searching for specific services or 
products. When someone types a query into 
Google, such as "guided fishing trips near me," 
ads related to that search appear at the top of the 
search engine results page (SERP). Google Ads 
relies heavily on search intent, meaning it 
connects with users who already have an idea of 
what they’re looking for. 

• Key Features: 

o Search Ads: Text-based ads that appear 
when users enter relevant keywords. 

o Display Ads: Visual ads that appear 
across Google's vast Display Network, 
which includes websites, apps, and 
videos. 
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o Video Ads: Ads shown on YouTube, ideal 
for promoting fishing trips through 
engaging video content. 

o Shopping Ads: Mainly used for products, 
but for fishing guides offering gear or 
merchandise, these can be useful. 

Facebook Ads: Interest-Based Social 
Advertising 

Facebook Ads, on the other hand, excels at 
interest-based targeting. Facebook allows 
businesses to target users based on their 
interests, behaviors, and demographics, even if 
they are not actively searching for specific 
services. This can help create brand awareness 
for fishing guides by reaching potential clients 
who have shown interest in outdoor activities, 
fishing, and adventure travel. 

• Key Features: 
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o News Feed Ads: These appear directly in 
users' feeds, allowing you to showcase 
engaging images or videos. 

o Carousel Ads: Multiple images or videos 
in a single ad, perfect for showcasing 
different fishing trips or packages. 

o Lead Generation Ads: Collect potential 
client information directly from the ad 
without needing them to leave the 
platform. 

o Video Ads: Ideal for showing exciting 
footage of guided trips, catching big fish, 
or the experience of being on the water. 

 
Section 2: Audience Targeting Capabilities 

Google Ads: Targeting Based on Search Intent 

Google Ads allows you to target users based on 
the specific keywords they type into the search 
engine. This is ideal for fishing guides, as you can 
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target users looking for services like "book a 
fishing guide" or "guided fishing tours in 
[Location]." 

• Keyword Targeting: Bid on specific keywords 
related to your services. For example, "guided 
fishing trips" or "fly fishing guide services." 

• Geographic Targeting: Focus your ads on 
specific regions where your fishing trips are 
offered. 

• Remarketing: Show ads to users who have 
already visited your website but haven’t 
booked a trip. 

Facebook Ads: Targeting Based on Interests 
and Behaviors 

Facebook Ads offers sophisticated targeting 
options based on user demographics, interests, 
and online behaviors. You can target users who 
have expressed an interest in fishing, outdoor 
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activities, and adventure travel, even if they’re not 
actively searching for a fishing guide. 

• Interest-Based Targeting: Target people who 
follow fishing-related pages, engage with 
outdoor content, or frequently participate in 
similar activities. 

• Demographic Targeting: Adjust your ads 
based on age, income, location, and more. If 
you specialize in family trips or corporate 
outings, this is an excellent feature. 

• Lookalike Audiences: Facebook’s algorithm 
can find users who resemble your existing 
customers, making it easier to find new 
clients who are likely to book your services. 

 
Section 3: Cost Comparison 

Google Ads: Higher Cost for Higher Intent 

Google Ads operates on a cost-per-click (CPC) 
model, meaning you pay only when someone 
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clicks on your ad. For fishing guides, the 
competition for keywords like "guided fishing 
trips" or "book fishing guides" can drive up the 
cost, especially during peak seasons. 

• Average CPC: Depending on the competition 
and location, fishing-related keywords can 
range from $1.50 to $5 or more per click. 

• Cost Factors: The cost of keywords will vary 
based on the seasonality of fishing trips, 
geographic targeting, and the popularity of 
the keywords you're bidding on. 

Facebook Ads: Lower Cost for Broader Reach 

Facebook Ads generally operate on a cost-per-
impression (CPM) or cost-per-click (CPC) 
model. Since you're targeting users based on 
interests rather than active search, the 
competition is typically lower, resulting in 
cheaper costs. However, the intent to book may 
not be as immediate as with Google Ads. 
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• Average CPC: Facebook Ads can be cheaper, 
with a CPC ranging from $0.50 to $2.00, 
depending on audience targeting and 
competition. 

• Cost Factors: Facebook Ads are usually 
more cost-effective when aiming for brand 
awareness or building an audience over time, 
rather than driving immediate conversions. 

 
Section 4: Return on Investment (ROI) 

Google Ads: Higher ROI for High-Intent Users 

Since Google Ads captures users who are actively 
searching for fishing trips, it tends to deliver a 
higher ROI for fishing guides looking for direct 
bookings. However, to maintain profitability, it’s 
essential to monitor CPC and keyword 
competition closely. 

• Best For: Fishing guides who want to target 
high-intent users ready to book a trip. 
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Facebook Ads: Higher ROI for Brand Awareness 

Facebook Ads may not drive immediate bookings 
but are excellent for building brand awareness 
and generating leads over time. For example, a 
fishing guide who creates engaging video content 
or runs a lead generation campaign may see a 
better ROI on Facebook over the long term. 

• Best For: Building a community of followers, 
nurturing potential leads, and driving traffic 
for future bookings. 

 
Section 5: When to Use Google Ads vs. 
Facebook Ads 

When to Use Google Ads: 

• You want to capture high-intent users 
searching for services like "fishing guides" or 
"guided fishing trips." 

• You’re looking for immediate conversions, 
such as bookings or inquiries. 
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• Your goal is to maximize conversions during 
peak fishing seasons by targeting users ready 
to make a decision. 

When to Use Facebook Ads: 

• You want to build brand awareness and 
reach people interested in fishing but not 
actively searching for a guide. 

• Your goal is to generate leads through 
targeted campaigns that nurture potential 
clients over time. 

• You want to use visual storytelling to 
showcase the experience of fishing trips 
through photos or videos, appealing to users' 
emotions. 

 
Section 6: Combining Google Ads and 
Facebook Ads 

For fishing guides looking to maximize their digital 
advertising efforts, using both Google Ads and 



~ 12 ~ 

Facebook Ads in tandem can yield the best 
results. Here’s how: 

• Top-of-Funnel (Awareness): Use Facebook 
Ads to build brand awareness by targeting 
users interested in fishing and outdoor 
activities. Showcase beautiful imagery or 
videos of your guided fishing trips to generate 
interest. 

• Middle-of-Funnel (Consideration): Use 
remarketing ads on Facebook and Google’s 
Display Network to re-engage visitors who 
have previously interacted with your website. 

• Bottom-of-Funnel (Conversion): Use Google 
Search Ads to capture high-intent users ready 
to book a guided fishing trip. These ads can 
drive direct conversions by targeting users 
searching for specific services. 
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Conclusion: Choosing the Right Platform for 
Fishing Guides 

Both Google Ads and Facebook Ads offer 
distinct advantages depending on your goals. 
Google Ads is ideal for fishing guides seeking 
immediate bookings through targeted keyword 
searches, while Facebook Ads excels in building 
brand awareness and engaging potential clients 
over time. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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