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When it comes to digital advertising, Google Ads 
and Facebook Ads are two of the most 
prominent platforms, each offering unique 
features, targeting capabilities, and ad formats. 
For RV dealers, deciding which platform to use, 
or whether to use both, depends on the 
dealership’s specific goals, audience, and 
budget. 

 

In this Google Ads vs. Facebook Ads 
Comparison Guide, we’ll explore the strengths 
and weaknesses of both platforms, offering 
insights into when and how RV dealers can use 
them to generate leads, increase sales, and 
boost brand awareness. 
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Overview of Google Ads and 
Facebook Ads 
Google Ads: Intent-Based Search Advertising 

Google Ads primarily focuses on intent-driven 
search advertising. Users actively search for 
specific terms, making it an ideal platform for RV 
dealers to capture high-intent traffic. 

• Search Ads: These text-based ads appear on 
Google’s search results pages when users 
search for related terms like “buy RV,” “Class 
A motorhomes for sale,” or “RV dealerships in 
[City].” 

• Display Ads: These image-based ads appear 
across Google’s Display Network, targeting 
users while they browse the web, watch 
videos, or use apps. 
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• Shopping Ads: Ideal for promoting individual 
RV models, shopping ads display product 
images, prices, and descriptions directly in 
search results. 

• Video Ads: Leveraging YouTube, video ads 
can be used to showcase RV tours, customer 
testimonials, or promotions. 

• Performance Max Campaigns: PMax uses 
Google’s full suite of advertising channels, 
including Search, Display, YouTube, and 
Gmail, to deliver ads to users at multiple 
touchpoints. It optimizes your campaign by 
using machine learning to deliver the best-
performing ad formats and combinations, 
helping RV dealers maximize conversions and 
reach across Google’s network. 
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Facebook Ads: Interest-Based Social 
Advertising 

Facebook Ads target users based on their 
interests, behaviors, and demographic data, 
making it an excellent platform for raising brand 
awareness, engaging potential buyers, and 
retargeting leads. 

• Image and Video Ads: These ads appear 
directly in users’ Facebook or Instagram 
feeds, with engaging visuals that grab 
attention. 

• Carousel Ads: RV dealers can showcase 
multiple images or videos within a single ad, 
perfect for promoting a variety of RV models 
or features. 

• Lead Ads: These ads allow users to submit 
contact details without leaving the Facebook 
platform, making it easy to capture leads. 
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• Retargeting Ads: Facebook’s powerful 
retargeting capabilities allow RV dealers to 
serve ads to users who have already visited 
their website, helping to re-engage potential 
buyers. 
 

Audience Targeting and Reach 
Google Ads: Targeting Intent 

Google Ads excels at capturing search intent, 
users who are actively looking for products or 
services. It’s an ideal platform for RV dealers 
looking to target users who are ready to buy or 
close to making a purchasing decision. 

• Keyword Targeting: Google Ads allows RV 
dealers to bid on keywords that users type 
into the search bar. For example, keywords 
like “best RV dealers near me” or “Class A 
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motorhome financing” ensure ads are shown 
to users with a high likelihood of conversion. 

• Location-Based Targeting: RV dealers can 
set geographic parameters, ensuring ads only 
appear to users within a certain radius of their 
dealership. 

• Demographic Targeting: Google Ads allows 
dealers to target users based on age, gender, 
household income, and more. 

Facebook Ads: Targeting Interests and 
Behaviors 

Facebook’s targeting capabilities are unmatched 
when it comes to interest-based advertising. It’s 
ideal for RV dealers who want to raise awareness 
or nurture leads. 

• Interest-Based Targeting: RV dealers can 
target users based on their interests in topics 
like camping, road trips, or outdoor 
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recreation, which align well with the RV 
lifestyle. 

• Lookalike Audiences: Facebook’s Lookalike 
Audience feature allows RV dealers to create 
audiences similar to their existing customer 
base, expanding their reach to new potential 
buyers. 

• Custom Audiences: Dealers can upload 
their existing customer lists or retarget 
website visitors, making Facebook excellent 
for nurturing leads through the buyer’s 
journey. 
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Ad Formats and Creativity 
Google Ads: Text and Visual Ads 

Google Search Ads are typically text-based, 
which can limit creativity but offers high precision 
when targeting high-intent users. 

• Search Ads: Focus on concise, relevant 
messaging that matches the user’s search 
query. For example, an ad headline like “Find 
Your Dream RV – New Models Available” 
aligns with specific searches. 

• Display Ads: These are more visual and can 
be used for branding or remarketing efforts. 
Dealers can showcase high-quality images of 
their RVs on websites relevant to their 
audience. 
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Facebook Ads: Highly Visual and Engaging 

Facebook’s ad formats are inherently more visual 
and interactive, making it an excellent platform 
for showcasing the RV lifestyle. 

• Image and Video Ads: RV dealers can create 
visually rich ads that feature their inventory, 
promotional events, or RV lifestyle content 
(e.g., families enjoying road trips). 

• Carousel Ads: Perfect for highlighting 
multiple RV models or features within a single 
ad, allowing users to swipe through a series 
of images or videos. 

• Video Ads: Ideal for giving prospective buyers 
a virtual tour of your RVs or showing customer 
testimonials to build trust. 
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Cost and Budget Considerations 
Google Ads: Higher CPC, Higher Intent 

Cost-per-click (CPC) on Google Ads tends to be 
higher because you're targeting users with high 
purchasing intent. Keywords related to RV sales 
can be competitive, resulting in higher costs for 
top ad placements. 

• CPC: RV-related keywords like “buy RV” or 
“RV dealerships” can be expensive, with 
average CPCs ranging from $2 to $5 or more, 
depending on the location and competition. 

• Budget Allocation: Because of the high 
intent, RV dealers may be willing to spend 
more per click, knowing that these leads are 
closer to converting. 

Facebook Ads: Lower CPC, Wider Reach 
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Facebook Ads generally offer a lower CPC 
compared to Google Ads. This makes Facebook a 
more cost-effective platform for building brand 
awareness and engaging users earlier in the 
buying process. 

• CPC: Facebook Ads typically have lower 
CPCs, often ranging from $0.50 to $2.00, 
depending on the audience and campaign 
objectives. 

• Budget Allocation: Facebook is ideal for 
dealers looking to cast a wider net and build 
brand awareness, particularly when targeting 
niche audiences or running remarketing 
campaigns. 
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Conversion Tracking and 
Optimization 
Google Ads: Conversion-Driven 

Google Ads offers robust conversion tracking 
tools, allowing RV dealers to measure specific 
actions like form submissions, phone calls, or 
test drive bookings. 

• Conversion Tracking: Google’s platform 
integrates with Google Analytics to track 
user behavior from ad click to conversion, 
providing insights into which keywords, ads, 
and campaigns drive the best results. 

• Remarketing: Google’s Display Network 
allows RV dealers to show ads to users who 
previously visited their website, encouraging 
them to return and convert. 

Facebook Ads: Engagement-Driven 
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Facebook’s focus on social engagement makes it 
an excellent platform for nurturing leads and 
building relationships with potential buyers. 

• Lead Ads: Facebook’s Lead Ads allow users 
to submit their contact information directly 
through the platform, making it easy for 
dealers to capture leads. 

• Remarketing: Like Google, Facebook offers 
powerful retargeting options, showing ads to 
users who’ve interacted with your website or 
social content but haven’t yet converted. 
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When to Use Google Ads vs. 
Facebook Ads 
Use Google Ads If: 

• You want to target users with high intent who 
are actively searching for RVs or related 
services. 

• Your goal is immediate lead generation or 
sales, and you’re willing to spend more for 
higher-intent clicks. 

• You want to drive conversions through precise 
keyword targeting, such as “buy new Class A 
motorhome near me.” 

Use Facebook Ads If: 

• You want to build brand awareness and 
engage users based on their interests, 
behaviors, and demographics. 
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• Your goal is to nurture leads over time and 
build relationships with potential RV buyers. 

• You’re looking for cost-effective ways to 
generate awareness, retarget website visitors, 
and capture early-stage leads. 

 

Combining Google Ads and 
Facebook Ads 
For RV dealers looking to maximize their digital 
marketing efforts, combining both Google Ads 
and Facebook Ads can create a powerful 
marketing strategy. Use Google Ads to capture 
high-intent users who are ready to buy, while 
leveraging Facebook Ads to build brand 
awareness and engage potential buyers earlier in 
their journey. 
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Example Strategy: 

• Top-of-Funnel Awareness: Use Facebook 
Ads to target users interested in RV travel, 
camping, and outdoor recreation with visually 
engaging content (e.g., carousel ads or video 
tours). 

• Middle-of-Funnel Engagement: Retarget 
users on both Facebook and Google who’ve 
visited your website or viewed specific RV 
models with personalized ads. 

• Bottom-of-Funnel Conversion: Use Google 
Search Ads or Pmax Ads to capture users 
searching for specific RV models or 
dealerships, driving them to conversion-
focused landing pages. 
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Choosing the Right Platform for Your 
RV Dealership 

Both Google Ads and Facebook Ads offer 
significant advantages for RV dealers, but each 
platform serves different purposes in a digital 
marketing strategy. 

• Google Ads is ideal for capturing high-intent 
leads through search advertising, while 
Facebook Ads excels at building awareness 
and engaging potential customers based on 
their interests and behaviors. 

• For the best results, RV dealers should 
consider using both platforms in tandem, 
creating a full-funnel approach that captures 
leads at every stage of the buying process. 
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Key Takeaways: 

• Use Google Ads for Search Intent: Best 
suited for high-intent buyers actively 
searching for RVs, making it great for lead 
generation and immediate sales. 

• Use Facebook Ads for Awareness and 
Retargeting: Ideal for nurturing early-stage 
leads, building relationships, and retargeting 
website visitors. 

By utilizing both platforms strategically, RV 
dealers can maximize their reach, drive more 
qualified leads, and ultimately increase sales. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 
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Contact us and let’s grow together! 
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