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When it comes to digital advertising for RV parks
and resorts, both Google Ads and Facebook
Ads offer powerful tools to help businesses reach
their target audiences. However, the two
platforms are designed with different approaches
in mind—one focusing on search intent and the
other on interest-based advertising. Choosing
the right platform for your business depends on
your goals, audience, and marketing budget.

In this Google Ads vs. Facebook Ads
Comparison Guide, we’ll break down the pros
and cons of each platform and explore how RV
parks and resorts can leverage them to drive
bookings, increase brand awareness, and
improve overall return on investment (ROI).



Section 1: Overview of Google Ads and
Facebook Ads

Google Ads: Intent-Driven Search Advertising

Google Ads is based on users’ search intent.
When potential customers actively search for RV
parks, camping spots, or vacation
accommodations, your ads can appear at the top
of search results.

. Search Ads: These text-based ads appear
when users search for specific keywords
related to RV parks and resorts, such as “RV
resort near me” or “family-friendly RV
campgrounds.”

. Display Ads: These visual ads appear across
the Google Display Network, which includes
millions of websites, apps, and YouTube,
allowing you to target users as they browse
online.



. Remarketing Ads: Google Ads also provides
powerful retargeting options that allow you to
show ads to users who have previously visited
your website, keeping your park or resort top
of mind.

Facebook Ads: Interest-Based Social
Advertising

Facebook Ads focus on targeting users based on
their interests, demographics, and behaviors,
making it an excellent platform for building
awareness and nurturing potential guests.

. News Feed Ads: These image or video ads
appear directly in users’ Facebook or
Instagram feeds, making them highly visible
and engaging.

. Carousel Ads: Perfect for showing multiple
RV park amenities or vacation packages in a
single ad, allowing users to swipe through
different images or videos.



. Lead Ads: These ads allow users to fill out a
contact form without leaving the platform,
making it easy for RV parks and resorts to
capture leads.

. Retargeting Ads: Like Google, Facebook
offers retargeting ads, allowing you to reach
users who have previously engaged with your
website or social media content.

Section 2: Audience Targeting Capabilities
Google Ads: Targeting Search Intent

Google Ads excels at capturing users based on
their search intent. By bidding on keywords, RV
parks and resorts can reach users who are
actively searching for specific accommodations
or amenities.

. Keyword Targeting: With Google Ads, you bid
on keywords related to your RV park or resort.
This allows your ads to appear when users



search for terms like “RV park near [City],”
ensuring that your ads are seen by people
who are looking for exactly what you offer.

. Geographic Targeting: You can narrow down
your audience based on specific locations,
making Google Ads ideal for RV parks and
resorts that cater to regional travelers.

Facebook Ads: Targeting Interests and
Behaviors

Facebook Ads allow RV parks and resorts to
reach users based on their interests, behaviors,
and demographics rather than direct search
intent.

. Interest-Based Targeting: Facebook allows
you to target users who are interested in
camping, road trips, outdoor adventures, or
RV travel. This is ideal for building brand
awareness among potential guests who may



not be actively searching for a specific RV
park but are likely to be interested.

. Custom Audiences: You can create custom
audiences using your customer data, email
lists, or website visitors. Facebook will show
your ads to people who have already shown
interest in your park.

. Lookalike Audiences: Facebook’s Lookalike
Audience feature enables you to find users
similar to your existing customers, allowing
you to reach a broader but still highly relevant
audience.

Section 3: Ad Formats and Creativity
Google Ads: Text-Driven with Some Visual
Options

Most Google Ads are text-based, especially when
it comes to Search Ads, where the user intentis
high and ad relevance is key.



. Search Ads: These ads rely on concise,
compelling text that includes keywords
relevant to the search query. For example,
“Book a Stay at [RV Park] — Family-Friendly,
Scenic Views!”

. Display Ads: On the Google Display Network,
you have the option to use visual ads, which
are effective for remarketing and building
brand awareness.

. Video Ads: You can also run video ads on

YouTube, which is part of Google’s platform,
making it a great tool for showing virtual tours
of your park.

Facebook Ads: Visual and Interactive

Facebook Ads are highly visual and engage users

in a social media environment where images and

videos are key to catching attention.

. Image and Video Ads: These ads allow you to
showcase the beauty of your RV park or resort



with engaging visuals that highlight the
location, amenities, and guest experiences.

. Carousel Ads: Carousel ads let you
showcase multiple images or videos in a
single ad unit, perfect for highlighting
different RV sites, amenities, or package
deals.

. Lead Ads: These ads help you collect contact
information directly on the Facebook
platform, making it easier for users to inquire
about bookings without leaving their social
feed.

Section 4: Cost and Budget Considerations
Google Ads: Higher CPC, Higher Intent

Because you’re targeting users who are actively
searching for RV parks or resorts, cost-per-click
(CPC) on Google Ads tends to be higher,



especially for competitive keywords like “RV park
near [City].”

. Average CPC: RV park-related keywords can
range from $1.50 to $4.00 per click,
depending on the location and competition.

. Budget Flexibility: Google Ads allows you to
control your daily ad spend, ensuring that you
stay within your budget.

Facebook Ads: Lower CPC, Broader Reach

Facebook Ads generally offer a lower CPC
compared to Google Ads, making it a cost-
effective option for building brand awareness and
reaching a broader audience.

. Average CPC: Facebook Ads typically range
from $0.50 to $2.00 per click, depending on
the audience targeting and competition.

. Budget Flexibility: Like Google Ads,
Facebook Ads allow you to set daily or



lifetime budgets, giving you control over how
much you spend.

Section 5: Conversion Tracking and
Optimization

Google Ads: Conversion-Focused

Google Ads provides robust conversion tracking
tools that allow RV parks and resorts to measure
key actions such as bookings, contact form
submissions, and phone calls.

. Conversion Tracking: Google Ads integrates
with Google Analytics to give you a complete
picture of how users interact with your
website after clicking on your ad.

. Remarketing: Google’s remarketing tools
allow you to show ads to users who have
previously visited your website, increasing the
likelihood of conversion.



Facebook Ads: Engagement and Lead
Generation

Facebook excels at engagement tracking and is
particularly effective for building relationships
with potential guests.

. Lead Generation: With Facebook’s Lead
Ads, you can capture leads directly within the
platform, making it easy to track conversions.

. Engagement Metrics: Facebook allows you
to track metrics such as likes, shares, and
comments, which can help build brand
awareness and loyalty.

Section 6: When to Use Google Ads vs.
Facebook Ads

When to Use Google Ads:

. You want to target users with high intent who
are actively searching for RV
accommodations.



. Your goal is to generate immediate bookings
or inquiries from users ready to convert.

. You want to target specific keywords and
ensure your ads are seen by users with clear
purchasing intent.

When to Use Facebook Ads:

. You want to build brand awareness among
users who may not yet be actively searching
but are interested in RV travel or outdoor
recreation.

. Your goal is to nurture leads over time,
engaging potential guests with visual content
and promotions.

. You’re looking for a cost-effective way to
reach a broader audience with lower CPC
than Google Ads.

Section 7: Combining Google Ads and
Facebook Ads for Maximum Impact



For the best results, consider using both Google
Ads and Facebook Ads to create a full-funnel
advertising strategy:

. Top-of-Funnel (Awareness): Use Facebook
Ads to build awareness by targeting users
based on their interests in outdoor activities,
road trips, and RV travel.

. Middle-of-Funnel (Consideration): Use
Google Display Ads and Facebook
remarketing ads to keep your park or resort
top of mind for users who have shown
interest but haven’t yet booked.

. Bottom-of-Funnel (Conversion): Use Google
Search Ads to capture high-intent users who
are actively searching for RV parks or resorts
in your area and drive them to your booking

page.



Choosing the Right Platform for Your RV Park or
Resort

Both Google Ads and Facebook Ads offer
powerful tools for RV parks and resorts, but each
serves different purposes. Google Ads is ideal for
capturing high-intent users actively searching for
RV accommodations, while Facebook Ads excel
at building awareness and engaging potential
guests through interest-based targeting.

For the best results, consider combining both
platforms to create a comprehensive advertising
strategy that targets users at every stage of the
customer journey.
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