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Managing bids effectively in your PPC (Pay-Per-
Click) campaigns is essential for maximizing 
performance while staying within budget. For 
fishing guides, a well-optimized bid 
management strategy can help you control costs, 
drive more bookings, and ensure your ads reach 
the right audience at the right time. Bid 
management helps ensure you’re paying the right 
amount per click, focusing on high-performing 
keywords, and targeting the most promising 
prospects. 

This PPC Bid Management Cheat Sheet will 
provide practical tips and strategies specifically 
tailored for fishing guides. From manual bidding 
to automated strategies, this guide will help you 
manage and optimize bids for your campaigns, 
whether you offer general guided fishing tours or 
more specialized services like fly fishing. 

 
 



~ 3 ~ 

Section 1: Types of Bidding Strategies 

Google Ads offers several bidding strategies that 
fishing guides can use to manage how much 
they’re willing to pay for clicks. Choosing the right 
bidding strategy can significantly impact your 
campaign's performance. 

Manual CPC Bidding 

Manual CPC gives you full control over how much 
you bid for each keyword. This strategy is ideal if 
you want to monitor performance closely and 
adjust bids based on what’s working. 

• Best For: Fishing guides just starting out with 
PPC or wanting maximum control over each 
keyword’s bid. 

• Pro Tip: Begin with manual CPC to establish a 
baseline for how much it costs to drive traffic 
and conversions. Adjust bids as you gather 
more performance data. 
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Enhanced CPC (eCPC) 

Enhanced CPC adjusts your manual bids in real-
time to increase the likelihood of a conversion. 
It’s a great way to optimize performance without 
losing manual control entirely. 

• Best For: Campaigns with historical data, 
allowing the algorithm to optimize based on 
previous results. 

• Pro Tip: Enhanced CPC works well when 
paired with high-converting keywords like 
"book a fishing guide" or "family-friendly 
fishing trips." 

Maximize Clicks 

This automated strategy focuses on getting as 
many clicks as possible within your daily budget. 
Google will set your bids to achieve the maximum 
number of clicks. 
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• Best For: When you want to drive a lot of 
traffic to your site, such as during peak fishing 
seasons. 

• Pro Tip: Use this strategy when the goal is 
increasing traffic to your website, perhaps to 
build awareness before peak booking season. 

Target CPA (Cost-Per-Acquisition) 

Target CPA allows Google to automatically adjust 
your bids to help you achieve a specific cost per 
conversion (e.g., booking a trip). This strategy 
focuses on driving conversions rather than just 
clicks. 

• Best For: Fishing guides who have conversion 
data and want to control the cost per 
booking. 

• Pro Tip: Set realistic CPA targets based on 
past performance. If it costs $50 to acquire a 
new booking, setting your CPA too low could 
limit ad impressions. 
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Maximize Conversions 

With this automated bidding strategy, Google 
sets bids to help you get as many conversions as 
possible within your budget. 

• Best For: Guides looking to maximize 
bookings or inquiries. 

• Pro Tip: Ensure that your conversion tracking 
is properly set up before using this strategy. 

Target ROAS (Return on Ad Spend) 

Target ROAS adjusts bids to help achieve a 
specific return on ad spend. This strategy is ideal 
for fishing guides who want to balance ad spend 
with the revenue generated from bookings. 

• Best For: When your goal is to optimize for 
revenue rather than just traffic or 
conversions. 

• Pro Tip: Use this strategy only if you have 
clear insights into the revenue generated by 
each trip or package. 
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Section 2: Setting Initial Bids 

When launching a PPC campaign, it’s important 
to set initial bids that are competitive but 
sustainable. Setting bids too low can limit your ad 
visibility, while setting them too high can deplete 
your budget quickly. 

How to Set Initial Bids: 

1. Use Google Keyword Planner: Start by 
researching the average CPC for your target 
keywords. For example, "guided fishing tours" 
or "book fishing trip" may have different costs 
depending on the location and competition. 

2. Focus on High-Intent Keywords: Bidding 
on long-tail keywords such as "book guided 
fishing trip in [Location]" may cost less and 
result in higher conversions due to their 
specificity. 
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3. Test & Adjust: Begin with moderate bids 
and adjust based on performance. If certain 
keywords convert better than others, 
increase bids accordingly to prioritize high-
quality traffic. 

 
Section 3: Adjusting Bids Based on 
Performance 

Bid management is not a one-time task. You need 
to monitor your campaigns closely and adjust 
bids based on how well certain keywords or ad 
groups are performing. 

Adjustments to Consider: 

1. Device Performance: If mobile users are 
converting at a higher rate, consider 
increasing bids for mobile devices. 
Conversely, if desktop traffic is 
underperforming, lower your bids for desktop 
users. 
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2. Geographic Adjustments: For fishing 
guides, location is crucial. If you notice that 
certain regions generate more conversions 
(e.g., bookings from nearby cities), increase 
bids for those areas. 

3. Time of Day and Week: Analyze your data 
to see if certain times or days result in more 
bookings. You might find that weekends or 
evenings drive more traffic, in which case you 
can raise bids during these peak times. 

 
Section 4: Bid Adjustments for Seasonality 

Fishing trips often experience seasonal demand, 
so it’s important to adjust your bids based on 
peak fishing seasons. Increasing bids during high-
demand periods can ensure your ads are visible 
when potential clients are most likely to book. 

How to Manage Seasonal Bidding: 
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• Peak Season: Increase your bids during peak 
booking months or specific fishing seasons 
(e.g., spring or summer). Use data from 
previous years to predict when traffic spikes. 

• Off-Season: Lower your bids during slow 
periods to conserve budget but remain visible 
to potential clients planning future trips. 

 
Section 5: Using Automated Rules for Bid 
Management 

Automating parts of your bid management can 
save time and ensure you don’t miss important 
adjustments. 

Automated Bid Rules to Set Up: 

1. Raise Bids for High-Converting 
Keywords: Set rules to automatically raise 
bids for keywords that convert at a higher 
rate, ensuring they get more visibility. 
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2. Pause Low-Performing Keywords: 
Automatically pause keywords or ad groups 
that don’t generate clicks or conversions after 
a certain threshold. 

3. Increase Bids Based on Conversion 
Data: Use conversion tracking to 
automatically adjust bids for keywords that 
generate the highest return on ad spend 
(ROAS). 

 
Section 6: Common Mistakes in Bid 
Management 

Here are some common mistakes to avoid when 
managing your PPC bids: 

1. Not Monitoring Bid Adjustments: Simply 
setting a bid once and forgetting about it can 
lead to poor performance. Regular 
adjustments based on real-time data are 
crucial. 
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2. Overbidding on Broad Keywords: Avoid 
wasting budget on broad keywords that aren’t 
directly related to booking fishing trips. 

3. Ignoring Seasonal Trends: Forgetting to 
adjust bids based on seasonality can result in 
missed opportunities during high-demand 
periods. 

 
Conclusion: Optimizing Bid Management for 
Fishing Guides 

Managing bids effectively is key to running a 
successful PPC campaign for fishing guides. By 
choosing the right bidding strategy, setting initial 
bids based on data, and making regular 
adjustments, you can optimize your budget, 
improve ad performance, and drive more 
bookings. 

Key Takeaways: 
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• Choose the right bidding strategy based on 
your goals, such as Target CPA or Manual 
CPC. 

• Adjust bids based on performance metrics 
like device, location, and time of day. 

• Use automated rules to streamline bid 
management and ensure you’re maximizing 
conversions during peak fishing seasons. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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