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Managing your PPC bids effectively is crucial for 
the success of your campaigns, especially in a 
competitive industry like hunting guides and 
outfitters. Whether you're looking to drive more 
bookings, reduce costs, or optimize ad 
placements, proper bid management can help 
you get the most out of your ad spend. This PPC 
Bid Management Cheat Sheet provides 
practical tips and strategies for managing bids, 
optimizing costs, and improving campaign 
performance. 

 
Section 1: Understanding the Importance of 
Bid Management 

Bid management in PPC is the process of setting 
and adjusting how much you're willing to pay for 
clicks on specific keywords. Your bids directly 
impact your ad's visibility, position, and overall 
performance. In the hunting guide and outfitting 
industry, where specific keywords like "guided elk 
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hunts" or "whitetail deer outfitters" can be 
competitive, optimizing your bids ensures you get 
more bookings while keeping your costs in check. 

Key Benefits of Bid Management: 

1. Maximized Ad Spend Efficiency: 
Ensures you're not overpaying for clicks while 
maintaining visibility in search results. 

2. Improved ROI: Helps you focus on high-
performing keywords and reduce costs on 
low-performing ones. 

3. Better Ad Placement: Higher bids can 
improve ad rank, leading to better placement 
on search engine results pages (SERPs). 

 
Section 2: Types of Bidding Strategies 

There are several bidding strategies to choose 
from in Google Ads, each designed for different 
campaign goals. Understanding which one works 
best for your hunting guide business is essential. 
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1. Manual CPC Bidding 

Manual CPC bidding gives you full control over 
how much you bid for each keyword. This strategy 
allows you to adjust bids based on keyword 
performance, geographic locations, or device 
types. 

• When to Use: Manual CPC bidding is great 
when you want complete control and 
flexibility, especially when testing new 
campaigns or optimizing high-performing 
keywords. 

• Pro Tip: Start with manual bidding for niche 
hunting terms like “guided elk hunting in 
Montana,” then optimize based on click and 
conversion data. 

2. Enhanced CPC (eCPC) 

Enhanced CPC automatically adjusts your 
manual bids in real-time to help increase 
conversions while staying within your set budget. 
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Google raises your bids for clicks that are more 
likely to lead to conversions and lowers them for 
less promising clicks. 

• When to Use: Use eCPC when you want to 
maintain some manual control but leverage 
Google’s algorithms for better results. 

• Pro Tip: eCPC is ideal for campaigns with 
historical conversion data. If you’ve noticed 
higher conversion rates on certain keywords, 
eCPC can help boost those results. 

3. Target CPA (Cost-Per-Acquisition) 

Target CPA is an automated bidding strategy that 
aims to get as many conversions as possible at 
your desired cost per acquisition. Google adjusts 
your bids in real-time to help you meet your target 
CPA. 

• When to Use: Use this strategy when your 
goal is to maximize conversions, such as 
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direct bookings or inquiries, while keeping 
costs within your set CPA. 

• Pro Tip: Set realistic CPA targets based on 
historical data. If your average CPA for 
hunting bookings is $50, setting an unrealistic 
target of $20 may lead to underperformance. 

4. Maximize Conversions 

Maximize Conversions automatically sets bids to 
help you get as many conversions as possible 
within your daily budget. This strategy prioritizes 
conversion volume rather than cost efficiency. 

• When to Use: Use Maximize Conversions 
when you’re focused on driving high 
conversion volume, such as during peak 
hunting seasons when demand is high. 

• Pro Tip: Ensure you have accurate conversion 
tracking in place to maximize the value of this 
strategy. 
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5. Target ROAS (Return on Ad Spend) 

Target ROAS adjusts bids to help achieve a 
specific return on ad spend. This strategy is ideal 
for businesses with clearly defined revenue goals. 

• When to Use: Use Target ROAS when you 
have specific revenue targets in mind and 
want to optimize your ad spend for the 
highest returns. 

• Pro Tip: Calculate your historical ROAS data 
to set realistic targets that can be maintained 
over time. 

 
Section 3: Setting Initial Bids 

When starting a PPC campaign, it’s crucial to set 
your initial bids carefully. Setting bids too low 
may result in low visibility, while setting them too 
high can quickly deplete your budget without 
yielding results. 

Steps to Set Initial Bids: 
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1. Research Keyword Costs: Use tools like 
Google Keyword Planner to find out the 
average cost-per-click (CPC) for your target 
keywords, such as “guided elk hunting” or 
“hunting trips near me.” 

2. Focus on High-Intent Keywords: 
Prioritize bids on keywords that demonstrate 
high purchase intent, such as “book guided 
deer hunts” or “private land hunting.” 

3. Adjust by Geographic Location: If you 
operate in certain states or regions, consider 
adjusting your bids based on the popularity of 
hunting trips in those areas. 

Pro Tip: Start with moderate bids, monitor 
performance, and adjust as necessary based 
on the quality of traffic and conversion rates. 
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Section 4: Ongoing Bid Adjustments 

PPC bid management is an ongoing process. 
Continuously monitor your campaign 
performance and make adjustments to your bids 
based on the data you collect. 

Key Considerations for Ongoing Bid 
Adjustments: 

1. Adjust Bids by Device: 

o If you find that mobile users are more 
likely to book a hunting trip, increase your 
bids for mobile devices. Alternatively, 
lower your bids for devices that generate 
fewer conversions. 

o Pro Tip: Use device bid adjustments in 
Google Ads to allocate more budget to 
the best-performing devices. 

2. Geographic Bid Adjustments: 

o If certain regions perform better than 
others, increase your bids for those high-
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performing areas. For example, if most of 
your clients come from the Midwest, 
focus more of your ad spend there. 

o Pro Tip: Use location bid adjustments to 
target geographic areas where interest in 
hunting trips is highest. 

3. Dayparting and Ad Scheduling: 

o Adjust your bids based on the time of day 
or week when your ads perform best. If 
you notice more conversions on 
weekends or during evening hours, 
increase your bids during those times. 

o Pro Tip: Use ad scheduling in Google Ads 
to ensure your ads are shown when your 
audience is most active. 

4. Monitor Cost-Per-Click (CPC) and 
Conversion Rates: 

o Regularly analyze your CPC and 
conversion rates to determine if your bids 
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are too high or too low. If a keyword has a 
high CPC but isn’t converting well, 
consider lowering your bid or pausing the 
keyword altogether. 

 
Section 5: Monitoring and Optimizing Bid 
Performance 

It’s essential to track and analyze your bid 
performance regularly to ensure your campaigns 
are profitable and driving meaningful results. 

Key Metrics to Monitor: 

1. Cost-Per-Click (CPC): Track your average 
CPC to ensure your bids are competitive but 
not too high. 

2. Conversion Rate: Monitor the percentage 
of clicks that turn into bookings or inquiries to 
determine the effectiveness of your bids. 

3. Return on Ad Spend (ROAS): Calculate 
your ROAS to see how much revenue your ads 
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are generating compared to the cost of the 
ads. 

4. Quality Score: Ensure that your 
keywords, ads, and landing pages are 
relevant to improve your Quality Score, which 
can lead to lower CPCs and better ad 
positioning. 

Pro Tip: Set up automated rules in Google Ads 
to adjust bids or pause underperforming ads, 
helping you manage campaigns more 
efficiently without constant manual 
intervention. 

 
Optimizing Your PPC Bids for Hunting Guides 
and Outfitters 

Managing your PPC bids effectively is essential 
for maximizing the success of your ad 
campaigns. By selecting the right bidding 
strategy, adjusting bids based on performance, 
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and continuously monitoring key metrics, you can 
reduce wasted ad spend and increase bookings 
for your hunting guide and outfitter services. 

Key Takeaways: 

• Choose the appropriate bidding strategy 
based on your goals, such as Target CPA for 
maximizing conversions or Manual CPC for 
complete control. 

• Monitor performance and adjust bids for 
high-performing devices, locations, and times 
of day. 

• Use negative keywords and bid adjustments 
to ensure that you’re only paying for relevant, 
high-quality clicks. 

 

 

 

 



~ 14 ~ 

Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 

 

https://bigcanoedigital.com/
mailto:hello@bigcanoedigital.com

