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For fishing guides, running a PPC (Pay-Per-Click) 
campaign can generate a significant amount of 
targeted traffic and lead to increased bookings. 
However, if your PPC campaign isn’t optimized, 
you may not be seeing the results you’re hoping 
for, such as low click-through rates (CTR), poor 
conversions, or high costs. An effective PPC 
campaign requires ongoing improvement to lower 
cost-per-click (CPC), increase click-through 
rates (CTR), and maximize return on investment 
(ROI). 

This PPC Performance Improvement Guide will 
outline strategies specifically for fishing guides 
to help you optimize your campaigns. We’ll 
discuss tips on keyword optimization, ad copy 
improvements, budget management, and 
bidding strategies. These insights will help you 
boost your campaign's effectiveness and 
ultimately drive more business to your fishing 
guide services. 
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Section 1: Lowering Cost-Per-Click (CPC) 

One of the key ways to improve the performance 
of a PPC campaign is to lower the cost-per-click 
(CPC) without compromising on traffic quality. 
Reducing your CPC means you can get more 
clicks (and potential leads) for the same budget, 
thus improving your ROI. 

Strategies to Lower CPC: 

1. Optimize Quality Score: 

o Google’s Quality Score plays a critical 
role in determining your CPC. Ads with 
higher Quality Scores tend to pay less for 
clicks. Improving your Quality Score 
involves refining your ad relevance, 
landing page experience, and expected 
click-through rate. 

o Actionable Tip: Ensure that your landing 
pages are highly relevant to the keywords 
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you're bidding on. For example, if 
someone clicks on an ad for "guided 
fishing tours," the landing page should 
provide specific details about those tours. 

2. Use Long-Tail Keywords: 

o Long-tail keywords (e.g., “guided fly 
fishing tours in Montana”) typically have 
lower competition than short, broad 
keywords like “fishing guides,” making 
them less expensive while still highly 
relevant. 

o Actionable Tip: Regularly review and 
update your keyword list to include high-
intent, long-tail keywords that are cost-
effective. 

3. Refine Negative Keywords: 

o Negative keywords prevent your ads from 
showing for irrelevant search queries. For 
example, adding terms like “DIY” or 
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“cheap” as negative keywords can 
prevent clicks from people searching for 
budget or self-guided trips, which may not 
align with your service offerings. 

o Actionable Tip: Review the Search 
Terms Report in Google Ads to identify 
queries that triggered your ad but didn’t 
lead to conversions. Add these terms to 
your negative keyword list. 

4. Adjust Bids Based on Location and 
Time: 

o For fishing guides, targeting users in 
specific regions or during certain seasons 
can lower CPC. Increase bids during peak 
fishing seasons or for users located close 
to where your services are offered. 

o Pro Tip: Use geotargeting to focus on 
high-converting regions and reduce bids 
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for areas that don’t generate as many 
leads. 

 
Section 2: Improving Click-Through Rate (CTR) 

A low click-through rate (CTR) means that users 
are seeing your ad but aren’t engaging with it. 
Increasing CTR is crucial because it directly 
affects both your Quality Score and CPC. Higher 
CTRs indicate that your ad is relevant to users' 
search queries, which leads to better 
performance overall. 

Strategies to Improve CTR: 

1. Write Compelling Ad Copy: 

o Your ad copy should clearly communicate 
the benefits of your fishing guide service. 
Highlight key selling points, such as 
exclusive locations, experienced guides, 
or specialized fishing trips (e.g., family-
friendly trips, or beginner fly fishing tours). 
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o Pro Tip: Use powerful calls-to-action 
(CTAs) like “Book Your Fishing Adventure 
Today” or “Check Availability for Summer 
Tours.” 

2. Leverage Ad Extensions: 

o Ad extensions increase your ad’s 
visibility by providing more information. 
Fishing guides can use sitelink 
extensions to direct users to specific 
pages, such as rates or reviews, while call 
extensions allow potential clients to 
contact you directly. 

o Pro Tip: Add location extensions to 
make it easy for local users to find and 
book your services. 

3. A/B Testing: 

o Test different versions of your ads to see 
which headlines, descriptions, and CTAs 
lead to the highest engagement. This 
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process, called A/B testing, can help 
identify the most effective combinations. 

o Pro Tip: Use Responsive Search Ads 
(RSAs) to let Google automatically test 
multiple variations of headlines and 
descriptions. 

4. Dynamic Keyword Insertion (DKI): 

o Use Dynamic Keyword Insertion (DKI) to 
automatically match the user’s search 
term with your ad copy. This makes your 
ad appear more relevant and can 
increase the likelihood of a click. 

o Actionable Tip: Use DKI cautiously to 
ensure that the inserted keyword still 
makes sense within the context of your 
ad. 
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Section 3: Boosting Conversion Rate 

Driving traffic to your site is just the first step—
ultimately, your goal is to convert those visitors 
into paying customers. Optimizing your landing 
pages, ads, and targeting settings can 
significantly boost your conversion rate. 

Strategies to Improve Conversion Rate: 

1. Optimize Landing Pages: 

o Your landing page must deliver on the 
promise of the ad. For example, if your ad 
promotes "guided fly fishing tours," the 
landing page should provide detailed 
information on those tours, including 
availability, pricing, and testimonials. 

o Actionable Tip: Ensure your landing 
pages are fast, mobile-optimized, and 
include clear CTAs like “Reserve Your 
Spot Now.” 
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2. Use Specific Landing Pages for Each Ad 
Group: 

o Instead of sending all traffic to a generic 
homepage, create dedicated landing 
pages for each ad group. For example, 
create separate landing pages for family-
friendly trips, corporate outings, or fly 
fishing adventures. 

o Pro Tip: Use conversion-focused 
elements such as trust signals (e.g., 
testimonials or certifications) and limited-
time offers to encourage immediate 
action. 

3. Implement Remarketing Campaigns: 

o Remarketing allows you to re-engage 
users who have previously visited your 
website but didn’t complete a booking. 
Offer special discounts or incentives to 
bring them back. 
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o Pro Tip: Use dynamic remarketing ads 
to show users the specific trips or 
services they viewed on your site. 

4. Streamline Booking Process: 

o Ensure the booking process is as simple 
and straightforward as possible. Remove 
unnecessary steps or fields in the booking 
form, and offer various payment options 
to reduce friction for potential clients. 

o Actionable Tip: Test different variations 
of your booking form and page layout to 
see which one results in higher 
conversion rates. 

 
Section 4: Budget and Bidding Optimization 

Effective budget management and choosing the 
right bidding strategies can make a big 
difference in the performance of your PPC 
campaigns. 
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Optimizing Budget and Bids: 

1. Allocate More Budget to High-
Performing Campaigns: 

o Regularly review your campaigns to see 
which ones are generating the highest 
ROI. Shift more budget towards the 
campaigns or ad groups that consistently 
deliver conversions. 

2. Test Automated Bidding Strategies: 

o Google Ads offers several automated 
bidding strategies designed to maximize 
your conversions or return on ad spend 
(ROAS). Test strategies like Target CPA or 
Maximize Conversions to see if they 
outperform manual bidding. 

3. Use Bid Adjustments: 

o Adjust bids based on device, location, or 
time of day. For example, if you notice 
that most bookings occur in the evening 
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or on weekends, increase your bids during 
those times to capture more conversions. 

o Pro Tip: Use ad scheduling to show your 
ads only during peak times when 
potential customers are most likely to 
convert. 

4. Monitor Cost-Per-Acquisition (CPA): 

o Keep an eye on your CPA to ensure that 
you’re paying an appropriate amount for 
each booking. If your CPA is too high, 
consider refining your targeting or bidding 
strategies to lower costs. 

 
Conclusion: Optimizing PPC Performance for 
Fishing Guides 

Improving the performance of a PPC campaign 
for fishing guides requires a combination of 
optimizing keywords, improving ad relevance, 
lowering CPC, and boosting conversion rates. By 
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continuously monitoring and adjusting key 
campaign elements, fishing guides can reduce 
wasted ad spend and generate more bookings at 
a lower cost. 

Key Takeaways: 

• Lower CPC by improving Quality Score, 
targeting long-tail keywords, and refining 
negative keywords. 

• Boost CTR with compelling ad copy, strong 
CTAs, and the use of ad extensions. 

• Increase conversions by optimizing landing 
pages, streamlining the booking process, and 
implementing remarketing. 

• Manage budgets effectively by shifting 
resources to high-performing campaigns and 
using automated bidding strategies. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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