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Running a PPC campaign for a hunting guide or 
outfitter is an excellent way to reach high-intent 
audiences and increase bookings. However, 
optimizing a campaign for better performance 
requires continuous monitoring, testing, and 
refining. This PPC Performance Improvement 
Guide will provide actionable strategies to help 
hunting guides and outfitters optimize their 
existing campaigns by focusing on improving 
cost-per-click (CPC), click-through rates (CTR), 
conversion rates, and overall campaign 
efficiency. 

 
Section 1: Lowering Cost-Per-Click (CPC) 

The cost-per-click (CPC) of a PPC campaign 
determines how much you pay each time 
someone clicks on your ad. While it’s essential to 
drive traffic, reducing your CPC without 
compromising traffic quality is critical for 
maximizing return on ad spend (ROAS). 
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Strategies to Lower CPC: 

1. Keyword Optimization: 

o Regularly audit your keyword list to 
remove any irrelevant or overly broad 
keywords. For example, if your outfitter 
business specializes in elk hunting, 
generic terms like “hunting trips” might be 
too broad and expensive. Refocus on 
long-tail keywords like “guided elk 
hunting trips in Colorado” to attract more 
qualified traffic. 

o Actionable Tip: Use tools like Google 
Ads Keyword Planner to identify high-
performing, cost-effective keywords 
relevant to your hunting services. 

2. Increase Quality Score: 

o Google’s Quality Score plays a 
significant role in determining your CPC. 
Ads with higher quality scores tend to pay 
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less per click. Focus on improving the 
relevance of your ads, the quality of your 
landing pages, and your click-through rate 
(CTR) to raise your quality score. 

o Actionable Tip: Ensure that your landing 
pages closely match the keywords and ad 
copy in your campaigns. If a user clicks on 
an ad for “bowhunting trips in Montana,” 
the landing page should provide specific 
information about bowhunting in that 
location. 

3. Bid Adjustments by Location and 
Device: 

o Use bid modifiers to adjust your bids 
based on location or device performance. 
If you notice that users in certain regions 
are more likely to convert, increase bids in 
those areas. Similarly, if mobile users 
tend to book more hunts, increase your 
bids for mobile traffic. 
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o Pro Tip: Use Google’s Geographic 
Report to analyze performance by 
location and make data-driven 
adjustments to your bidding strategy. 

4. Negative Keywords: 

o Avoid paying for irrelevant clicks by 
regularly updating your negative keyword 
list. For example, if you don’t offer fishing 
services, adding “fishing” as a negative 
keyword ensures that your ads won’t 
appear for users searching for fishing-
related queries. 

o Actionable Tip: Run regular searches for 
irrelevant queries in your Search Terms 
Report to identify new negative keywords. 

 
Section 2: Increasing Click-Through Rate (CTR) 

A low click-through rate (CTR) can indicate that 
your ads aren’t engaging enough to attract 
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potential clients. By improving CTR, you can drive 
more relevant traffic to your website, increasing 
the chances of bookings. 

Strategies to Improve CTR: 

1. Write Engaging Ad Copy: 

o Your ad copy should highlight your unique 
selling points (USPs). For example, 
emphasize exclusive private hunting 
grounds, experienced guides, or tailored 
hunting experiences. Use emotional 
appeals like “experience the thrill of a 
lifetime with guided whitetail deer hunts” 
to entice clicks. 

o Actionable Tip: Include strong calls-to-
action (CTAs) like “Book Your Hunt Today” 
or “Plan Your Next Adventure” to guide 
users to the next step. 
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2. Use Ad Extensions: 

o Ad extensions increase the visibility of 
your ad and provide more information. For 
hunting guides, consider using call 
extensions to let potential clients 
contact you directly or sitelink 
extensions to direct them to key pages 
like rates, hunt availability, or 
testimonials. 

o Pro Tip: Add location extensions to show 
the proximity of your hunting business to 
potential clients, especially if they are 
searching for nearby outfitting services. 

3. Use Dynamic Ads: 

o Dynamic Search Ads automatically 
match your ads with relevant search 
queries, even if those queries aren’t 
directly in your keyword list. This can be 
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useful for capturing traffic you might 
otherwise miss. 

o Actionable Tip: Set up Dynamic Search 
Ads with custom labels for different 
hunting packages (e.g., elk, whitetail, 
bear) to match user searches. 

4. Test and Optimize Ad Variations: 

o Regularly test different ad variations to 
find the most effective combinations of 
headlines, descriptions, and calls-to-
action. By testing different messages 
(such as “Luxury Hunting Lodges” vs. “All-
Inclusive Hunting Packages”), you can 
optimize for higher CTR. 

o Pro Tip: Use Responsive Search Ads 
(RSAs) to automatically test multiple 
headlines and descriptions, allowing 
Google to find the best-performing 
combinations for you. 
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Section 3: Boosting Conversion Rates 

Improving your conversion rate means turning 
more clicks into bookings or leads. For hunting 
guides and outfitters, optimizing for conversions 
can significantly impact your bottom line, as 
higher conversion rates mean you’re getting more 
out of your ad spend. 

Strategies to Boost Conversion Rates: 

1. Optimize Landing Pages: 

o Ensure that your landing pages match the 
intent of the ads users are clicking on. If 
your ad promotes guided elk hunting 
trips, the landing page should provide 
detailed information on your elk hunts, 
including dates, pricing, and what’s 
included. 

o Actionable Tip: Simplify your landing 
page’s design and minimize distractions. 
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Include clear calls-to-action like “Check 
Availability” or “Book Your Hunt Now” to 
guide users toward booking. 

2. Create Dedicated Landing Pages for 
Each Campaign: 

o Rather than sending all traffic to a general 
homepage, create dedicated landing 
pages for each ad campaign or ad group. 
For example, create separate landing 
pages for guided deer hunts, bowhunting 
trips, or bear hunts. Tailor each page to 
the specific service being advertised. 

o Pro Tip: Use conversion rate 
optimization (CRO) tools like Google 
Optimize to test different landing page 
layouts and elements to see what drives 
the highest conversions. 

3. Implement Remarketing: 
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o Remarketing allows you to re-engage 
visitors who didn’t convert on their first 
visit. By showing tailored ads to users 
who previously visited your site, you can 
increase your chances of conversion. 
Consider offering a special discount or 
limited-time deal to entice these users to 
return and book. 

o Actionable Tip: Create remarketing lists 
based on the actions users took on your 
site (e.g., viewed hunting packages but 
didn’t book) and target them with specific 
ads that address their interests. 

4. Use Strong Calls-to-Action (CTAs): 

o Every landing page should include a 
strong CTA that encourages users to take 
immediate action. CTAs like “Reserve 
Your Hunt Now” or “Plan Your Next 
Adventure” should stand out visually and 
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clearly indicate what the user should do 
next. 

o Pro Tip: Test different CTAs and button 
colors to see which ones lead to the 
highest conversion rates. 

 
Section 4: Monitoring and Optimizing 
Campaign Performance 

Continuous monitoring and optimization of your 
PPC campaigns are key to ensuring long-term 
success. Data-driven insights allow you to make 
adjustments that improve overall performance. 

Steps for Monitoring Campaign Performance: 

1. Track Key Metrics: 

o Regularly monitor important PPC metrics 
like CTR, conversion rate, CPC, and 
ROAS. These metrics will help you 
understand which areas of your campaign 
need improvement. 
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o Actionable Tip: Set up custom reports in 
Google Ads to track the performance of 
specific campaigns, ad groups, or 
keywords over time. 

2. Adjust Bids Based on Performance: 

o Review your keyword performance and 
adjust bids accordingly. Increase bids for 
high-converting keywords and reduce 
bids for underperforming ones to optimize 
your budget allocation. 

o Pro Tip: Use automated bidding 
strategies like Target CPA (Cost-Per-
Acquisition) or Maximize Conversions 
to let Google automatically adjust bids to 
achieve your campaign goals. 

3. Run Regular A/B Tests: 

o Continuously test different ad variations, 
landing pages, and targeting settings to 
see what works best. Use the data from 
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these tests to optimize your campaign 
elements. 

o Actionable Tip: Set up automated rules 
to pause underperforming ads or adjust 
bids without manual intervention. 

 
Optimizing PPC Performance for Hunting 
Guides and Outfitters 

Optimizing a PPC campaign for hunting guides 
and outfitters requires a comprehensive 
approach that focuses on lowering CPC, 
increasing CTR, and improving conversion rates. 
By using keyword optimization, effective ad 
copy, targeted audience strategies, and 
ongoing monitoring, you can significantly 
improve the performance of your PPC campaigns 
and maximize your advertising investment. 
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Key Takeaways: 

• Regularly audit and refine your keyword 
strategy to focus on high-performing, 
relevant terms. 

• Improve ad copy and use ad extensions to 
increase CTR and engagement. 

• Optimize landing pages and implement 
remarketing to boost conversion rates. 

• Continuously monitor key performance 
metrics and adjust bids to ensure your 
campaigns remain cost-effective and 
efficient. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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