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Running a successful PPC (pay-per-click)
campaign is more than just setting up ads and
letting them run. It requires ongoing optimization
to maximize return on investment (ROI),
minimize costs, and increase bookings for your
RV park or resort. Many businesses set up their
PPC campaigns and leave them running without
proper adjustments, leading to wasted ad spend
and missed opportunities.

In this PPC Performance Improvement Guide,
we’ll focus on actionable strategies to help RV
parks and resorts optimize their existing PPC
campaigns. By focusing on lowering cost-per-
click (CPC), improving click-through rates
(CTR), boosting conversion rates, and
increasing overall campaign efficiency, you can
achieve better results and fill more bookings.



Section 1: Lowering Cost-Per-Click (CPC)

One of the key metrics in PPC is cost-per-click
(CPC), which measures how much you’re paying
for each click on your ad. The goal is to lower CPC
without compromising the quality of the traffic
you’re attracting. For RV parks and resorts,
balancing CPC while maintaining lead quality is
crucial, especially if your booking windows are
seasonal.

Strategies to Lower CPC:
1. Keyword Optimization:

- Review your current keywords and
identify any that are costing too much
without delivering conversions. Focus on
long-tail keywords, which are more
specific and have less competition. For
example, instead of bidding on “RV park,”
use long-tail terms like “luxury RV resort
with lake access.”



- Actionable Tip: Use Google Keyword
Planner to discover less competitive,
high-intent keywords relevant to your
business.

Improve Quality Score:

- Google uses quality score to determine
how relevant and useful your ad is
compared to user search intent. A higher
quality score often results in lower CPC.
To improve your quality score, ensure your
keywords, ad copy, and landing page
content align closely.

- Actionable Tip: Focus on ad relevance
and landing page experience to ensure
your quality score is as high as possible.

Use Negative Keywords:

- Negative keywords help prevent your ads
from appearing in irrelevant searches,
saving you from paying for clicks that



won’t convert. For example, if you don’t
offer tent camping, make sure to add
“tent camping” as a negative keyword.

- Actionable Tip: Regularly review your
search terms report and add irrelevant
terms to your negative keyword list.

Bid Adjustments:

- Adjust bids based on device, location, or
time of day to ensure your ads are
reaching the right audience at the right
time. If mobile traffic converts better,
consider increasing bids for mobile
searches.

- Actionable Tip: Use Google Ads’ bid
modifiers to adjust your bids for specific
audiences, devices, and locations.



Section 2: Increasing Click-Through Rate (CTR)

A low click-through rate (CTR) can be a sign that
your ad isn’t resonating with your target audience.
The higher your CTR, the more qualified traffic
you’ll drive to your RV park or resort website,
which can lead to more bookings.

Strategies to Improve CTR:
1.  Write Engaging Ad Copy:

- Make sure your ad copy speaks to your
target audience’s pain points and desires.
Highlight the unique features of your RV
park, such as scenic views, on-site
amenities, or proximity to national parks.

- Actionable Tip: Test different calls-to-
action (CTAs), like “Book Now for
Summer,” “Check Rates Today,” or “Plan
Your Weekend Getaway.”

2. Use Ad Extensions:



Ad extensions provide extra information
and increase your ad’s visibility. For RV
parks and resorts, you can use sitelink
extensions to link to your booking page or
a special offer page.

Actionable Tip: Add callout extensions
to highlight special features, like “Free Wi-
Fi” or “Pet-Friendly Sites.”

Use Dynamic Ads:

Dynamic Search Ads (DSAs) help match
your ads with users’ search queries
automatically. For RV parks, this can be
especially helpful for capturing searches
related to amenities or seasonal
activities.

Actionable Tip: Implement Dynamic
Search Ads to automatically adjust your
headlines and landing pages based on
user queries.



4. Improve Ad Relevance:

- Ensure that your ad copy closely matches
the keywords you're targeting. This makes
the ad more relevant to the user’s search,
increasing the likelihood that they’ll click
through.

- Actionable Tip: Align your ad groups with
specific themes like “family RV
vacations,” “luxury RV camping,” or
“waterfront RV sites” to keep your ads
relevant.

Section 3: Boosting Conversions

Driving traffic to your website is only half the
battle. To make the most of your PPC campaigns,
you need to optimize your website and ads to
convert visitors into customers.

Strategies to Boost Conversions:

1. Create Dedicated Landing Pages:



Instead of sending traffic to a generic
homepage, create dedicated landing
pages for each ad group or campaign.
Tailor the content to match the ad and
include clear CTAs that guide the user
toward booking.

Actionable Tip: If your ad focuses on
“family-friendly RV parks,” make sure the
landing page highlights amenities for
children and families, like playgrounds or
hiking trails.

Simplify the Booking Process:

A complex or lengthy booking process
can lead to abandoned reservations.
Ensure that your booking system is user-
friendly, fast, and works seamlessly
across all devices.

Actionable Tip: Use Google’s Mobile-
Friendly Test to make sure your booking



pages are optimized for mobile users, as
many potential customers may be
browsing on smartphones or tablets.

Retargeting:

Retargeting allows you to re-engage
visitors who didn’t complete a booking.
By serving them specific ads (such as a
discount or special offer), you can
increase the likelihood of converting them
into paying customers.

Actionable Tip: Set up remarketing lists
to target users who visited your website
but didn’t complete the booking. Offer a
limited-time discount to entice them to
return and finalize their reservation.

Use Strong Calls to Action (CTAs):

Every landing page should have a clear
CTA that encourages visitors to take
action. Strong CTAs for RV parks could



include “Reserve Your Site Now,” “Get a
Free Quote,” or “Check Availability.”

- Actionable Tip: Test different CTAs
across your landing pages to see which
ones drive the most conversions.

Section 4: Monitoring and Reporting

Continuous monitoring and reporting are critical
to understanding which aspects of your PPC
campaigns are working and which need
adjustment.

Steps for Monitoring Campaign Performance:
1. Set Up Conversion Tracking:

- Conversion tracking allows you to
measure how many users take valuable
actions on your website, such as booking
a stay or submitting a contact form.
Without this data, it's impossible to know
which ads are driving revenue.



- Actionable Tip: Set up Google Ads
Conversion Tracking to monitor actions
like bookings, calls, and inquiries.

2. Track Key Performance Indicators
(KPls):

- Regularly review important metrics such
as CTR, conversion rate, CPC, and cost
per conversion. These metrics will give
you insights into how well your campaign
is performing.

- Actionable Tip: Set up custom reportsin
Google Ads to track the performance of
specific ad groups, keywords, or
campaigns over time.

3. Adjust Budgets Based on Performance:

. |If certain campaigns or ad groups are
performing better than others, consider
reallocating your budget to focus on the
highest-converting campaigns.



- Actionable Tip: Use automated rules in
Google Ads to adjust bids or pause low-
performing keywords automatically.

Improving PPC Performance for RV Parks and
Resorts

Optimizing your PPC campaigns for RV parks and
resorts requires ongoing adjustments to CPC,
CTR, and conversion rates. By focusing on
keyword optimization, ad relevance,
conversion tracking, and landing page
improvements, you can ensure that your
campaigns are running at peak efficiency and
delivering the best possible results.

Key Takeaways:

. Lower CPC by refining your keywords,
improving your quality score, and using
negative keywords.



. Improve CTR by writing compelling ad copy,
using ad extensions, and aligning ads with
user intent.

. Boost conversions with dedicated landing
pages, streamlined booking processes, and
remarketing strategies.

. Continuously monitor and adjust campaigns
based on key performance data to maximize
ROI.
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