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Creating a comprehensive PPC strategy is 
essential for RV parks and resorts to effectively 
capture the attention of potential visitors, drive 
reservations, and optimize their advertising 
budget. A structured PPC strategy allows 
businesses to clearly define their goals, target the 
right audience, and improve return on investment 
(ROI) through precise keyword targeting, ad copy 
optimization, and bidding strategies. 

In this PPC Strategy Blueprint, we’ll walk 
through the critical steps RV parks and resorts 
should take to plan and execute successful PPC 
campaigns. This guide will cover everything from 
keyword research, ad copywriting, bidding 
strategies, to audience targeting and 
conversion tracking. 

 
 

 



~ 3 ~ 

Section 1: Defining Campaign Goals 

Before launching a PPC campaign, it's important 
to outline clear goals. Without well-defined goals, 
it’s difficult to determine which metrics to focus 
on and how to measure success. 

Common PPC Goals for RV Parks and Resorts: 

• Increase Direct Bookings: Drive more 
reservations directly through your website or 
booking platform. 

• Generate Leads: Encourage users to fill out 
forms or contact your RV park for more 
information on availability and rates. 

• Boost Brand Awareness: Increase visibility 
for your RV park or resort, especially during 
peak seasons. 

• Promote Special Offers: Highlight seasonal 
deals, discounts, or special packages to 
attract visitors during off-peak months. 
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Actionable Steps: 

• Set SMART goals that are Specific, 
Measurable, Achievable, Relevant, and 
Time-bound. For example, “Increase direct 
bookings by 20% during summer through PPC 
ads targeting weekend travelers.” 

• Align campaign types with goals. For 
example, if the goal is to drive immediate 
bookings, use Search Campaigns. For brand 
awareness, consider Display Campaigns or 
YouTube Ads. 

 
Section 2: Keyword Research 

Keyword research is the foundation of a 
successful PPC strategy. It helps identify the 
search terms potential visitors are using when 
looking for RV parks and resorts, which informs 
your targeting strategy. 

Steps for Effective Keyword Research: 
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1. Start with Seed Keywords: 

o Think about terms potential guests would 
use when searching for RV 
accommodations. Keywords such as “RV 
park near me,” “luxury RV resorts,” or 
“family-friendly RV camping” are 
examples of relevant terms. 

2. Use Keyword Tools: 

o Use tools like Google Keyword Planner, 
SEMrush, or Ahrefs to discover relevant 
keywords, search volume, and keyword 
competition. Focus on a mix of high-
intent keywords and long-tail keywords 
like “RV parks with fishing in [City]” or 
“best pet-friendly RV resorts.” 

3. Categorize Keywords: 

o Group keywords by theme or intent (e.g., 
bookings, amenities, location-based 
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searches) to ensure your ads are relevant 
to the user’s search query. 

4. Incorporate Negative Keywords: 

o Prevent your ads from appearing for 
irrelevant searches by adding negative 
keywords. For example, if you don’t offer 
RV rentals, add “RV rental” as a negative 
keyword to avoid wasted clicks. 

Pro Tip: Regularly review your Search Terms 
Report to identify new keyword opportunities 
or add negative keywords to further refine your 
targeting. 

 
Section 3: Audience Targeting 

Precise audience targeting helps you focus your 
ads on users most likely to book a stay at your RV 
park or resort. Google Ads and Facebook Ads 
offer robust audience targeting options, allowing 
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you to customize your campaigns based on 
demographic, geographic, and behavioral data. 

Steps for Audience Targeting: 

1. Demographic Targeting: 

o Target users based on key demographics 
such as age, gender, and household 
income. For example, you may want to 
target families looking for kid-friendly RV 
parks or retirees interested in extended 
stays at your resort. 

2. Location-Based Targeting: 

o Use geo-targeting to focus your ads on 
users in specific locations, such as 
nearby cities or regions with a high 
concentration of travelers. You can also 
adjust bids for specific locations based 
on past performance. 

3. Behavioral Targeting: 
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o Use in-market audiences to reach users 
actively searching for RV-related services, 
camping, or travel. These users are more 
likely to convert since they are in the 
process of planning a trip. 

4. Remarketing: 

o Set up remarketing campaigns to target 
users who have visited your website but 
did not complete a booking. Remarketing 
ads can offer a second chance to capture 
these potential customers by showing 
them tailored ads as they continue 
browsing the web. 

Pro Tip: Use Lookalike Audiences (on Facebook 
Ads) or Similar Audiences (on Google Ads) to 
reach users with characteristics similar to your 
existing customers, helping you expand your 
reach. 
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Section 4: Ad Copywriting and Creative 

Writing compelling ad copy and creating 
engaging visuals is essential for driving clicks and 
conversions. For RV parks and resorts, your ad 
copy should highlight the unique selling points 
(USPs) that make your location attractive to 
potential guests. 

Best Practices for Ad Copywriting: 

1. Focus on Unique Selling Points (USPs): 

o Highlight the features that set your RV 
park apart from competitors, such as 
scenic views, premium amenities, family-
friendly activities, or proximity to popular 
attractions. 

2. Use Clear and Compelling CTAs: 

o Every ad should include a strong call-to-
action (CTA) that encourages users to 
take the next step. Examples include 
“Book Your Stay Today,” “Check 
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Availability,” or “Plan Your Next RV 
Adventure.” 

3. Leverage Ad Extensions: 

o Add sitelink extensions to direct users to 
specific pages on your website (e.g., RV 
site rates, activities, or contact page). Use 
call extensions to make it easy for 
mobile users to call and inquire about 
availability. 

4. Test Visual Ads: 

o For Display and Social campaigns, use 
high-quality images or videos that 
showcase your resort. Visuals could 
include aerial views of the park, campfire 
scenes, or families enjoying the 
amenities. 

Pro Tip: Regularly A/B test different headlines, 
descriptions, and visuals to see which versions 
perform best. Use Responsive Search Ads 
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(RSAs) in Google Ads to test multiple 
combinations automatically. 

 
Section 5: Bidding Strategies 

Your bidding strategy directly impacts your ad 
placement and how much you spend on each 
click. Choosing the right strategy is essential for 
maximizing ROI and ensuring that your ads are 
competitive. 

Best PPC Bidding Strategies for RV Parks and 
Resorts: 

1. Manual CPC Bidding: 

o This strategy gives you full control over 
your bids for each keyword. It’s ideal if 
you want to manually adjust bids based 
on keyword performance. 
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2. Maximize Conversions: 

o This automated strategy adjusts your bids 
to get as many conversions as possible 
within your budget. It's perfect for 
campaigns focused on booking more 
reservations. 

3. Target CPA (Cost-Per-Acquisition): 

o With this strategy, Google adjusts your 
bids to achieve a specific CPA (e.g., $50 
per booking). It’s ideal for campaigns 
where lead generation or direct bookings 
are the primary goal. 

4. Enhanced CPC (eCPC): 

o This semi-automated strategy adjusts 
your manual bids in real-time to optimize 
for conversions, offering a balance 
between manual control and automation. 

Pro Tip: Use Google’s Bid Simulator to see how 
different bid levels may impact your 



~ 13 ~ 

campaign’s performance. Adjust bids based on 
keyword performance, audience engagement, 
and ad placement. 

 
Section 6: Conversion Tracking and Reporting 

Conversion tracking allows you to measure the 
success of your campaigns by tracking key 
actions, such as bookings, form submissions, or 
phone calls. Without conversion tracking, it’s 
impossible to know which aspects of your 
campaign are driving results. 

Steps for Conversion Tracking: 

1. Set Up Conversion Tracking: 

o Use Google Ads conversion tracking to 
track actions such as booking 
reservations, filling out contact forms, or 
clicking to call. This data will help you 
measure the success of your campaigns. 

2. Integrate Google Analytics: 
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o Link your Google Analytics account with 
Google Ads to gain deeper insights into 
user behavior and conversion paths. This 
will help you understand which keywords 
and ads are driving the most valuable 
traffic. 

3. Monitor KPIs: 

o Regularly review key performance 
indicators (KPIs) such as conversion 
rate, cost per conversion, and return on 
ad spend (ROAS). Use these metrics to 
make data-driven decisions and optimize 
your campaigns. 

4. Create Custom Reports: 

o Set up custom reports in Google Ads to 
track the performance of specific 
campaigns, ad groups, or keywords. Use 
these reports to identify trends and 
optimize for better results. 
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Building a Successful PPC Strategy for RV 
Parks and Resorts  

A well-structured PPC strategy is essential for 
driving traffic, increasing bookings, and 
maximizing your advertising budget. By focusing 
on keyword research, audience targeting, ad 
copywriting, and bidding strategies, RV parks 
and resorts can create highly effective PPC 
campaigns that deliver measurable results. 

Key Takeaways: 

• Define Clear Goals: Whether your goal is to 
drive bookings, generate leads, or increase 
brand awareness, your strategy should align 
with these objectives from the start. 

• Conduct Thorough Keyword Research: Use 
a combination of high-intent and long-tail 
keywords to capture both broad search traffic 
and niche, specific queries. 
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• Target the Right Audiences: Segment your 
audience based on location, demographics, 
and behaviors, and make sure to retarget 
users who show interest but don’t initially 
convert. 

• Craft Engaging Ad Copy: Highlight your 
unique selling points and amenities, use 
strong CTAs, and regularly A/B test ad copy to 
find the most effective messaging. 

• Choose the Right Bidding Strategy: Based 
on your goals and budget, select the 
appropriate bidding strategy to get the best 
results, whether that’s manual CPC, Target 
CPA, or Maximize Conversions. 

• Track and Optimize: Set up conversion 
tracking, use custom reports, and 
continuously monitor performance metrics to 
optimize campaigns for better results over 
time. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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