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For fishing guides, running a Google Ads 
campaign is one of the most effective ways to 
attract clients who are actively searching for 
guided fishing trips online. Google Ads offers 
highly targeted advertising, helping you connect 
with potential clients when they search for fishing 
services in your area. Whether you offer general 
guided fishing trips or more specialized services 
like fly fishing, setting up a well-optimized 
Google Ads campaign is key to driving traffic and 
increasing bookings. 

This Step-by-Step Google Ads Setup Guide will 
walk you through everything you need to know to 
create and launch a successful campaign 
tailored for fishing guides. From account setup to 
keyword selection, bidding strategies, and 
conversion tracking, this guide covers every 
aspect to ensure you get the most out of your 
PPC (Pay-Per-Click) advertising. 
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Step 1: Set Up Your Google Ads Account 

Before you can launch a campaign, you need to 
create and configure a Google Ads account. 
Follow these steps to get started: 

1. Sign Up for Google Ads: 

o Visit Google Ads and click Start Now. 

o Sign in with your Google account or 
create a new one if necessary. 

2. Enter Business Information: 

o Provide your fishing guide business name, 
website, and billing information. 

o Choose your account goals, such as 
driving bookings or inquiries. 

3. Configure Account Settings: 

o Set your time zone, currency, and any 
other preferences. 

https://ads.google.com/
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o Once set, these preferences cannot be 
changed, so make sure they match your 
business needs. 

 
Step 2: Define Your Campaign Goals 

The success of your Google Ads campaign 
depends on clearly defining your campaign 
goals. For fishing guides, typical goals may 
include: 

• Increasing Bookings: Directing potential 
clients to book a guided trip through your 
website. 

• Generating Leads: Encouraging users to 
submit inquiries through a contact form or 
call your business. 

• Building Brand Awareness: Introducing your 
business to new audiences who may be 
interested in future fishing trips. 
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Choose Your Campaign Type: 

• Search Campaigns: The most effective type 
for fishing guides, as your ads will appear 
when users search for specific keywords 
related to your services. 

• Display Campaigns: Useful for remarketing 
ads to people who have visited your site but 
didn’t book a trip. 

 
Step 3: Keyword Research and Selection 

Keywords are the search terms that trigger your 
ads. The key to a successful Google Ads 
campaign is targeting the right keywords that 
match what your potential clients are searching 
for. 

How to Do Keyword Research: 

1. Use Google Keyword Planner: This free 
tool helps you discover new keyword ideas, 
analyze search volumes, and estimate costs. 
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2. Brainstorm Seed Keywords: Start with 
terms directly related to your business, such 
as “guided fishing trips,” “book fishing guide,” 
and “fly fishing tours.” 

3. Focus on Long-Tail Keywords: These 
keywords are more specific (e.g., “best fishing 
guide in [Location]”), often resulting in higher 
conversion rates since users are closer to 
booking. 

4. Negative Keywords: Add terms like “DIY” 
or “cheap fishing trips” as negative keywords 
to avoid attracting irrelevant traffic. 

Keyword Match Types: 

• Exact Match: Your ad will only appear when 
users type the exact keyword. 

• Phrase Match: Your ad shows when the 
keyword phrase is included in the search 
query. 
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• Broad Match: Your ad may appear for similar 
or related searches (use with caution). 

 
Step 4: Craft Compelling Ad Copy 

Your ad copy needs to grab the user’s attention 
and encourage them to click. For fishing guides, 
your ads should highlight your expertise, unique 
selling points, and the types of trips you offer. 

Best Practices for Writing Ad Copy: 

1. Use Engaging Headlines: Include 
important keywords in your headlines and 
clearly state the service you offer (e.g., “Book 
Your Guided Fishing Trip Today”). 

2. Highlight Your Unique Selling Points 
(USPs): Mention what makes your fishing 
guide service stand out—experienced guides, 
unique locations, or family-friendly trips. 

3. Include a Strong Call-to-Action (CTA): 
Encourage users to take action with phrases 
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like “Book Now,” “Check Availability,” or “Call 
to Reserve.” 

Utilize Ad Extensions: 

• Sitelink Extensions: Include additional links 
to specific pages on your website, such as 
"Pricing" or "Guided Tours." 

• Call Extensions: Allow users to call your 
business directly from the ad, especially 
useful for mobile users. 

• Location Extensions: Show your business 
location to attract nearby clients. 

 
Step 5: Set Your Bidding Strategy 

Choosing the right bidding strategy is crucial to 
managing your ad budget effectively. Google Ads 
offers several bidding options depending on your 
goals. 
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Manual vs. Automated Bidding: 

• Manual CPC (Cost-Per-Click): Gives you full 
control over how much you bid for each click. 

• Enhanced CPC: Google automatically 
adjusts your manual bids to increase 
conversions. 

• Maximize Clicks: This automated strategy is 
ideal if you want to drive traffic to your 
website. 

• Target CPA (Cost-Per-Acquisition): Google 
automatically adjusts bids to help you get as 
many conversions as possible at your target 
CPA. 

Set Your Budget: 

Decide how much you’re willing to spend each 
day. You can start with a small budget and 
increase it once you see which keywords and 
campaigns are driving the best results. 
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Step 6: Targeting the Right Audience 

Targeting the right audience is essential for 
fishing guides. You want to ensure that your ads 
are shown to people who are most likely to book 
a trip. 

Audience Targeting Options: 

• Geographic Targeting: Focus your ads on the 
locations where your fishing services are 
available. For example, if you operate in 
certain regions or cities, adjust your targeting 
to show ads only in those areas. 

• Demographic Targeting: Use demographic 
data to target specific age groups or income 
levels, especially if your trips are geared 
toward certain types of customers (e.g., 
families, corporate groups). 

• Device Targeting: Adjust bids based on the 
device. If mobile users are more likely to 
book, increase your bids for mobile traffic. 
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Step 7: Set Up Conversion Tracking 

Tracking your conversions is crucial to 
understanding which ads, keywords, and 
campaigns are driving bookings or inquiries. 
Conversion tracking helps you measure the ROI 
of your campaigns. 

How to Set Up Conversion Tracking: 

1. In Google Ads, go to Tools & Settings > 
Conversions. 

2. Set up conversion actions such as phone 
calls, form submissions, or completed 
bookings. 

3. Place the conversion tracking code on 
your website or integrate it with Google 
Analytics. 
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Step 8: Launch and Monitor Your Campaign 

Once everything is set up, it’s time to launch your 
campaign. However, launching isn’t the final 
step—you’ll need to monitor and optimize your 
campaigns regularly to improve performance. 

Key Metrics to Monitor: 

• Click-Through Rate (CTR): A high CTR 
indicates that your ads are engaging and 
relevant to your audience. 

• Conversion Rate: Track how many clicks 
result in bookings or inquiries. 

• Cost-Per-Click (CPC): Monitor your CPC to 
ensure you’re not overspending on irrelevant 
clicks. 

• Return on Ad Spend (ROAS): Calculate your 
ROAS to ensure your campaigns are 
generating profitable returns. 
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Step 9: Exploring Performance Max Campaigns 
for Fishing Guides 

Performance Max is a goal-based campaign type 
in Google Ads that helps you maximize your 
conversion goals across all of Google’s 
advertising channels—Search, Display, YouTube, 
Gmail, and Maps—with a single campaign. For 
fishing guides, this campaign type offers the 
potential to showcase your services in multiple 
formats across Google’s vast network without 
needing to manage separate campaigns for each 
ad type. 

Why Use Performance Max for Fishing Guides? 

1. Reach a Broader Audience: With 
Performance Max, your ads can appear 
across all of Google's channels, including 
Search, Display, YouTube, and more, helping 
you reach potential clients at different stages 
of the customer journey. 
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2. Automation for Better Results: 
Performance Max uses Google’s AI to 
automate bidding, targeting, and ad 
placements based on your campaign goals. 
This helps improve performance by 
optimizing bids and placements in real time. 

3. Visual and Engaging Ads: Since 
Performance Max includes access to Display 
and YouTube ads, you can use engaging video 
and image ads to showcase the experiences 
you offer on guided fishing trips. 

Setting Up Performance Max for Fishing Guides 

1. Choose a Conversion Goal: 

o Performance Max campaigns are goal-
oriented, so the first step is selecting a 
conversion goal, such as trip bookings or 
contact form submissions. 

2. Provide High-Quality Assets: 
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o You’ll need to provide various creative 
assets, such as images, videos, logos, 
headlines, and descriptions. For fishing 
guides, this could include imagery of your 
guided trips, videos of clients enjoying the 
fishing experience, and compelling ad 
copy highlighting what makes your 
service unique. 

3. Audience Signals: 

o While Performance Max uses AI to 
optimize targeting, you can provide 
audience signals to guide the campaign. 
Use data from your existing client base or 
remarketing lists to inform Google about 
the type of audience you want to reach, 
such as people interested in outdoor 
activities, fishing, and adventure travel. 

4. Automated Bidding: 
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o Performance Max automatically adjusts 
bids based on the likelihood of 
conversion, helping you maximize results 
without manual intervention. You can 
choose bidding strategies like Maximize 
Conversions or Target CPA to align with 
your business goals. 

Advantages of Performance Max for Fishing 
Guides: 

1. Simplified Campaign Management: 

o Instead of managing multiple campaigns 
for Search, Display, YouTube, and more, 
Performance Max consolidates everything 
into one, making it easier to manage and 
optimize. 

2. Data-Driven Automation: 

o Google’s machine learning optimizes in 
real-time across all channels, ensuring 
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your ads reach the right people at the 
right time with the right message. 

3. Improved Cross-Channel Reach: 

o Performance Max allows fishing guides to 
show ads across all of Google’s networks, 
ensuring you capture potential clients 
wherever they spend their time online. 

When to Use Performance Max: 

• For Brand Awareness: If you want to 
introduce your fishing guide business to a 
wider audience across Google’s platforms, 
Performance Max can be an excellent tool. 

• For Multi-Channel Reach: If you want to 
target users on multiple channels without 
managing separate campaigns, Performance 
Max offers a streamlined solution. 

• For Conversion Optimization: When your 
goal is driving more bookings or inquiries, 
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Performance Max can help by automatically 
adjusting your campaigns to meet your goals. 

 
Conclusion: Setting Up a Successful Google 
Ads Campaign for Fishing Guides 

By following this Step-by-Step Google Ads 
Setup Guide, you’ll be able to create and 
manage a successful campaign that drives more 
traffic, inquiries, and bookings for your fishing 
guide business. Regularly monitor and optimize 
your ads to improve performance, and don’t 
forget to adjust your strategy based on real-time 
data. 

Key Takeaways: 

• Choose the right keywords and bidding 
strategy for your specific business goals. 

• Create compelling ad copy with clear CTAs 
and unique selling points. 
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• Monitor key metrics and adjust bids, 
targeting, and ad copy to improve 
performance. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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