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Setting up a Google Ads campaign for your RV 
park or resort can be an incredibly effective way 
to drive bookings, boost website traffic, and build 
brand awareness. However, launching a 
successful Google Ads campaign requires more 
than just creating an ad. You'll need to take a 
strategic approach that includes keyword 
research, audience targeting, ad creation, setting 
up conversion tracking, and leveraging 
Performance Max to optimize your campaign 
across multiple channels. 

In this updated Step-by-Step Google Ads Setup 
Guide, we’ll walk through the entire process of 
setting up your first Google Ads campaign for an 
RV park or resort, from account creation to 
campaign launch, including tips for using 
Performance Max to its full potential. 
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Step 1: Create a Google Ads Account 

If you don’t already have a Google Ads account, 
the first step is to create one. 

How to Create a Google Ads Account: 

1. Go to the Google Ads homepage: Visit 
Google Ads and click “Start Now.” 

2. Sign in with your Google Account or 
create a new one. 

3. Follow the prompts to set up your 
account, including providing details about 
your business, website URL, and primary 
advertising goal. 

Key Tips: 

• Use an email address associated with your 
business for easy account management. 

• Link your Google Analytics account to 
Google Ads for deeper insights into your 
campaign performance later on. 

https://ads.google.com/
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Step 2: Choose Your Campaign Type 

Selecting the right campaign type is essential for 
meeting your marketing objectives. For RV parks 
and resorts, the most effective campaign types 
are Search Campaigns, Display Campaigns, 
and now, Performance Max Campaigns. 

Campaign Types: 

1. Search Campaigns: Text-based ads that 
appear on Google search results when users 
search for relevant keywords (e.g., “RV park 
near me”). 

2. Display Campaigns: Visual ads that 
appear on websites in Google’s Display 
Network, effective for building awareness and 
retargeting past visitors. 

3. Performance Max Campaigns: A new 
goal-based campaign type that allows ads to 
run across Google Search, YouTube, Gmail, 
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Display Network, and Maps. This campaign 
type leverages Google’s machine learning to 
optimize your ads across multiple platforms 
automatically. 

How to Choose: 

• Search Campaigns are ideal for driving 
bookings directly, as they capture users 
actively searching for RV park 
accommodations or resorts. These users are 
often closer to making a purchase decision. 

• Display Campaigns work well for building 
awareness, retargeting past visitors, and 
showing visual ads across Google's extensive 
Display Network. If your RV park is offering 
special promotions or trying to expand 
visibility, Display ads are great for visually 
showcasing your offerings. 

• Performance Max Campaigns combine the 
best of both worlds by displaying ads across 
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multiple Google properties like Search, 
Display, YouTube, and Maps. This campaign 
type uses Google’s machine learning to 
optimize your ad placements and bidding, 
ensuring that your budget is used effectively 
across channels. 

When to Use Performance Max: 

• If your goal is both brand awareness and 
bookings, Performance Max campaigns can 
automatically optimize ads across platforms 
to capture potential customers wherever they 
engage with Google. 

• Performance Max excels at creating a multi-
channel experience, allowing you to target 
users at different stages of the customer 
journey, whether they're searching for 
specific terms or browsing YouTube for 
vacation ideas. 
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Step 3: Define Your Campaign Goal 

Google Ads allows you to choose from a variety of 
campaign goals to help tailor your ad settings and 
bidding strategies. 

Common Goals for RV Parks and Resorts: 

• Website Traffic: Drive users to your website 
to explore available amenities, check rates, or 
learn about the park’s features. 

• Lead Generation: Encourage users to fill out 
a form or contact your park directly to inquire 
about availability. 

• Bookings: Increase direct bookings for RV 
spaces, cabins, or other accommodations by 
promoting limited-time offers or availability. 

For Performance Max, choosing the right goal is 
essential since Google’s machine learning will 
optimize your ads to achieve the goal you've 
selected. 
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Step 4: Conduct Keyword Research 

Keywords are the backbone of any Search 
Campaign. If you’re using Search Ads, it’s 
essential to ensure that your ads appear for the 
most relevant search terms related to RV parks 
and resorts. 

Steps for Keyword Research: 

1. Start with Seed Keywords: 

o Think of basic search terms related to 
your RV park, such as “RV camping,” 
“family-friendly RV park near [city],” or 
“luxury RV resort.” 

2. Use Google Keyword Planner: 

o Google’s free Keyword Planner tool helps 
you discover additional keyword ideas, 
check search volume, and estimate the 
cost-per-click (CPC) for each keyword. 

3. Focus on Long-Tail Keywords: 
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o Target more specific phrases like “pet-
friendly RV resorts near [city],” which tend 
to have lower competition and higher 
conversion rates. 

Pro Tip: 

• Avoid broad match keywords if you're trying 
to avoid irrelevant traffic. Opt for exact 
match or phrase match to target users with 
high intent who are actively searching for RV 
park bookings. 

 
Step 5: Create Targeted Ads 

Once you've completed your keyword research, 
it's time to create compelling ads that will attract 
attention and drive clicks. 

Steps to Create Effective Ads: 

1. Headline and Description: 
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o Ensure your ad headline highlights the key 
benefits of your RV park, such as “Scenic 
RV Park with Family Amenities – Book 
Now!” 

o The description should reinforce the 
message and include a strong call to 
action (CTA), like “Check Availability 
Today.” 

2. Ad Extensions: 

o Use sitelink extensions to direct users to 
important sections of your site, like 
“Rates,” “Amenities,” or “Contact Us.” 

o Call extensions make it easy for mobile 
users to click and call directly from the 
ad. 

Pro Tip: 

• Use Responsive Search Ads, which allow 
you to input multiple headlines and 
descriptions. Google will automatically test 
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various combinations and display the most 
effective version. 

 
Step 6: Set Your Budget and Bidding Strategy 

Determining your budget and choosing the right 
bidding strategy are crucial for maximizing ROI. 
Google Ads allows you to set a daily budget and 
select a bidding strategy based on your goals. 

Bidding Strategies for RV Parks: 

1. Manual CPC Bidding: 

o Gives you full control over your bids, 
allowing you to adjust them based on 
keyword performance. 

2. Target CPA (Cost-Per-Acquisition): 

o Google will automatically set your bids to 
get as many conversions as possible at 
your target CPA. This is ideal for driving 
bookings or leads. 
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3. Maximize Conversions: 

o Automatically adjusts bids to maximize 
conversions within your set budget, 
perfect for increasing bookings or 
inquiries. 

Pro Tip: 

• Start with a moderate budget, analyze which 
keywords and ad groups perform best, and 
adjust as you gather more data. 

 
Step 7: Audience Targeting 

Google Ads offers a range of audience targeting 
options that help ensure your ads are shown to 
users who are most likely to book a stay at your 
RV park or resort. 

Targeting Options: 

1. Geographic Targeting: 
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o Focus on users within a certain 
geographic area. You can set a radius 
around your park or target specific cities 
or regions that most of your visitors come 
from. 

2. Demographic Targeting: 

o Adjust targeting based on specific 
demographics such as age, gender, or 
household income, ensuring that your 
ads resonate with your ideal audience. 

3. Remarketing: 

o Use remarketing to re-engage users who 
have previously visited your website but 
didn’t make a booking. Tailor your ads to 
remind them of special offers or 
availability. 
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Step 8: Set Up Conversion Tracking 

Conversion tracking helps you measure the 
success of your Google Ads campaign. Tracking 
conversions like bookings, form submissions, or 
phone calls allows you to understand how well 
your ads are performing and adjust them for 
better results. 

Steps to Set Up Conversion Tracking: 

1. Define Conversions: 

o In Google Ads, go to Tools & Settings > 
Conversions and set up conversion 
actions such as bookings, contact form 
submissions, or phone calls. 

2. Install the Conversion Tracking Code: 

o Google will provide you with a tracking 
code to install on your website, typically 
on a “thank you” or confirmation page. 
This tracks when a user completes a 
desired action after clicking on your ad. 
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3. Link Google Analytics: 

o For deeper insights into user behavior, 
link your Google Analytics account with 
your Google Ads account. This allows you 
to track more detailed interactions and 
post-click activities. 

 
Step 9: Launch and Monitor Your Campaign 

Once your campaign is live, it’s essential to 
continuously monitor and optimize it for 
maximum performance. 

Key Metrics to Monitor: 

• Click-Through Rate (CTR): Measures how 
often people click on your ad. A high CTR 
means your ad is relevant and engaging. 

• Cost-Per-Click (CPC): The amount you pay 
for each click. Monitor this to ensure you're 
getting value from your ad spend. 
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• Conversion Rate: Tracks how many users 
take the desired action, such as booking or 
submitting an inquiry form. 

Pro Tip: 

• Use A/B testing to experiment with different 
versions of ad copy, keywords, or landing 
pages. This will help you identify which 
elements work best. 

 
Setting Up a Successful Google Ads Campaign 
for RV Parks and Resorts 

By following this Step-by-Step Google Ads 
Setup Guide, you can set up a successful 
campaign that drives bookings, increases 
website traffic, and helps your RV park or resort 
stand out from the competition. Don’t forget to 
continuously monitor and optimize your 
campaigns to ensure they deliver the best results. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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