
Top 12 Website Design 
Tips for RV Parks and 
Resorts: A 
Comprehensive Guide 
Expertly Crafted Marketing Strategies by Big Canoe Digital 
 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 

 

 
 
 
 
 
 
 
 

 

 

https://bigcanoedigital.com/
mailto:hello@bigcanoedigital.com


~ 2 ~ 

In today’s digital age, having a well-designed and 
optimized website is crucial for attracting guests 
to your RV park or resort. Potential customers 
often start their search for their next vacation 
online, which means that your website is the first 
impression they’ll have of your business. 
Whether visitors are looking for an adventure in 
nature or a relaxing stay at a luxury RV resort, your 
website needs to reflect the quality of your 
services and make it easy for them to book their 
stay. 

This comprehensive guide will cover the top 12 
website design tips specifically for RV parks and 
resorts to help you boost traffic, increase 
bookings, and improve user experience. 

 
1. Prioritize Mobile-Friendly Design 

With the majority of travelers using smartphones 
and tablets to search for accommodations, 
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having a mobile-friendly website is essential. 
Potential guests might be browsing your website 
while on the road or planning their trip during a 
break. A responsive website that works 
seamlessly across all devices is critical to ensure 
you don’t lose out on mobile traffic. 

Key Tips: 

• Responsive Design: Your website should 
automatically adjust to different screen sizes, 
offering a seamless experience whether 
visitors are using a smartphone, tablet, or 
desktop. 

• Simplified Menus and Forms: Make sure 
that navigation menus and forms are easy to 
use on small screens. Include large buttons 
that are easy to tap and avoid overwhelming 
users with too many options. 

• Fast Load Times: Mobile users expect fast 
load times, especially when they’re searching 
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on the go. Optimize your website’s speed by 
compressing images, minimizing code, and 
removing unnecessary plugins. 

With a mobile-friendly website, you’ll not only 
improve the user experience but also boost your 
SEO rankings, as search engines like Google favor 
mobile-optimized sites. 

 
2. Simplify Website Navigation 

Visitors to your website need to quickly find 
information such as amenities, rates, available 
accommodations, and the booking process. A 
simple and intuitive navigation system helps 
users access what they need without frustration. 

Key Tips: 

• Clear Menus: Use simple, clear labels for 
your main menu. Categories like “RV Sites,” 
“Cabins,” “Amenities,” “Rates,” and 



~ 5 ~ 

“Reservations” make it easy for visitors to 
explore your offerings. 

• Sticky Navigation Bar: A sticky navigation 
bar stays at the top of the screen as users 
scroll, allowing them to easily navigate 
through different sections of your site. 

• Search Bar: Incorporate a search bar at the 
top of your homepage to help visitors quickly 
find specific information without browsing 
through multiple pages. 

Simplifying your website navigation ensures that 
users can find the information they need easily, 
reducing the likelihood of them leaving your site 
prematurely. 

 
3. Use High-Quality Photography and Virtual 
Tours 

RV parks and resorts thrive on the beauty of their 
surroundings, so showcasing high-quality 
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photos and virtual tours is essential to give 
potential guests a glimpse of what to expect. 
Engaging visuals can make a significant 
difference in a customer’s decision to book. 

Key Tips: 

• Professional Photos: Hire a professional 
photographer to capture the scenic beauty of 
your park or resort, including the landscape, 
RV sites, cabins, and amenities like 
swimming pools, playgrounds, and 
communal areas. 

• Virtual Tours: Create immersive 360-degree 
virtual tours that allow visitors to explore the 
park and its amenities from the comfort of 
their own homes. Virtual tours give a much 
more detailed view than static images and are 
particularly useful for showcasing luxury 
facilities or scenic RV sites. 
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• Drone Footage: Use aerial drone footage to 
give visitors a bird’s-eye view of your park. 
This is especially effective for large RV resorts 
where guests want to see the overall layout. 

By providing potential guests with high-quality 
visuals and virtual tours, you’ll help them 
envision their stay, increasing the likelihood that 
they’ll book with you. 

 
4. Showcase Amenities and Activities 

Potential guests want to know what sets your RV 
park or resort apart from others. Highlighting the 
amenities and activities available at your park is 
essential for attracting visitors who are looking for 
specific experiences. 

Key Tips: 

• Dedicated Amenities Page: Create a page 
dedicated to your amenities, including 
detailed descriptions of what you offer (e.g., 
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laundry facilities, Wi-Fi, restrooms, picnic 
areas, playgrounds, swimming pools). 

• Highlight Nearby Activities: List local 
attractions and activities that guests can 
enjoy, such as hiking trails, fishing spots, 
nearby national parks, or local events. 

• Include Seasonal Offerings: If your RV park 
or resort offers seasonal activities (e.g., 
winter camping, summer festivals), be sure to 
highlight these on your website. 

Showcasing your amenities and activities helps 
potential guests see the value of staying at your 
park, making your website a powerful tool for 
converting visitors into bookings. 

 
5. Optimize for Local SEO 

Local SEO (Search Engine Optimization) is 
critical for RV parks and resorts because many 
travelers will be searching for accommodations 
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in specific regions or destinations. Ensuring your 
website is optimized for local searches will help 
increase your visibility in search engine results 
and attract more bookings. 

Key Tips: 

• Use Location-Based Keywords: Incorporate 
location-specific keywords into your website 
content, such as “RV park in [City]” or “best 
camping near [National Park].” This helps 
your website rank higher when potential 
guests search for accommodations in your 
area. 

• Google Business Profile: Ensure that your 
Google Business Profile is complete and up 
to date. Include high-quality photos, your 
address, hours of operation, contact 
information, and guest reviews. 

• Location-Specific Landing Pages: If your RV 
park or resort is near popular attractions (e.g., 
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beaches, hiking trails, theme parks), create 
landing pages that highlight these locations 
and optimize them with relevant keywords. 

By optimizing your website for local SEO, you’ll 
increase your chances of appearing in search 
results when travelers are looking for RV parks 
and resorts in your area. 

 
6. Make Booking Easy and Intuitive 

One of the primary goals of your website should 
be to convert visitors into bookings. An easy-to-
use booking system that is intuitive and 
straightforward will make it easier for potential 
guests to reserve their stay without 
complications. 

Key Tips: 

• Online Booking System: Invest in an online 
booking system that allows guests to see 
available dates, select their site or 
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accommodation, and book directly on your 
website. Ensure the system is mobile-friendly 
and easy to navigate. 

• Clear Pricing Information: Be transparent 
about your pricing. Include any additional 
fees (e.g., for extra vehicles, pets, or late 
checkouts) upfront so that guests are fully 
informed before they book. 

• Booking Buttons: Use prominent, well-
placed “Book Now” buttons throughout your 
website, including on your homepage, 
amenities pages, and each accommodation 
listing. Ensure these buttons stand out 
visually with contrasting colors. 

By simplifying the booking process and making it 
user-friendly, you’ll reduce friction and increase 
the likelihood of visitors completing their 
reservations. 
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7. Include Customer Reviews and Testimonials 

Customer reviews and testimonials are 
powerful tools for building trust with potential 
guests. Most travelers rely on reviews when 
making decisions about where to stay, so 
showcasing positive feedback on your website 
can help persuade visitors to book with you. 

Key Tips: 

• Highlight Positive Reviews: Include a 
section on your homepage or individual 
accommodation pages that features reviews 
from satisfied guests. Use testimonials that 
mention specific amenities, cleanliness, and 
the overall experience. 

• Integrate Third-Party Reviews: If you have 
reviews on platforms like Google, Yelp, or 
TripAdvisor, integrate these reviews directly 
onto your website. Displaying third-party 
reviews adds credibility and authenticity. 
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• Video Testimonials: Consider adding video 
testimonials from guests who had a 
memorable experience at your park. Video 
testimonials provide a more personal touch 
and can engage visitors more effectively than 
written reviews. 

By showcasing customer reviews and 
testimonials, you’ll build trust with new visitors 
and provide social proof that your RV park or 
resort is a great place to stay. 

 
8. Use Clear Calls-to-Action (CTAs) 

Calls-to-action (CTAs) are essential for guiding 
visitors through your website and encouraging 
them to take the next step—whether that’s 
booking a stay, contacting you for more 
information, or signing up for your newsletter. 

Key Tips: 



~ 14 ~ 

• Action-Oriented Language: Use clear, 
actionable language for your CTAs, such as 
“Book Your Stay,” “Check Availability,” or 
“Contact Us for More Information.” 

• Visually Standout CTAs: Make sure your 
CTAs stand out visually by using contrasting 
colors and larger fonts. Place them 
prominently at the top of the homepage, on 
each accommodation page, and in the footer. 

• Strategically Placed CTAs: Position your 
CTAs in areas where users are likely to make 
decisions, such as at the end of blog posts, 
on accommodation listings, and on your 
amenities pages. 

Effective CTAs make it easy for visitors to know 
exactly what to do next, increasing the chances 
that they’ll take action and complete a booking. 
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9. Create Engaging Blog Content  

A well-maintained blog not only engages your 
audience but also helps you rank higher in search 
engines by providing fresh, keyword-rich content. 
By offering valuable insights and local 
recommendations, you encourage visitors to 
spend more time on your site, which can lead to 
more bookings. 

Key Tips (Continued): 

• Offer Travel Tips: Write posts that offer travel 
tips for RVers and campers, such as “Top RV 
Packing Essentials” or “How to Plan the 
Perfect Family Camping Trip.” These posts 
provide value to your audience and showcase 
your expertise. 

• Promote Local Events: Highlight any local 
events happening near your RV park, such as 
festivals, fairs, concerts, or outdoor activities. 
By showing how your RV park is conveniently 
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located near these attractions, you give 
potential guests even more reasons to stay 
with you. 

• Seasonal Guides: Create seasonal guides 
that show visitors what they can expect 
during different times of the year. For 
instance, “Summer Adventures at [Your RV 
Park]” or “Fall Foliage Camping at [Your 
Resort].” 

Regularly publishing blog content will help keep 
your website fresh, improve SEO rankings, and 
engage your visitors by providing helpful and 
entertaining information. 

 
10. Provide Detailed Accommodation Listings 

Guests want to know exactly what to expect when 
they book a stay at your RV park or resort. 
Providing detailed descriptions of your RV sites, 
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cabins, and other accommodations will help 
potential guests make informed decisions. 

Key Tips: 

• Include Essential Information: For each 
accommodation type, provide key details like 
site dimensions, hookup availability, 
proximity to amenities, and whether pets are 
allowed. Include information about additional 
amenities, such as Wi-Fi access, laundry 
facilities, or picnic areas. 

• Multiple Photos: Show each 
accommodation option from various angles, 
including interior and exterior shots for cabins 
and RV sites. High-quality images help 
visitors get a clearer picture of what to 
expect. 

• List Occupancy Limits: Clearly state how 
many guests each site or cabin can 
accommodate, as well as any rules or 
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restrictions (such as maximum vehicle length 
or generator usage). 

Detailed accommodation listings reduce the 
number of questions from potential guests and 
make it easier for them to choose the best option 
for their stay. 

 
11. Focus on Fast Loading Speeds 

Website speed is crucial for both user 
experience and SEO rankings. A slow-loading 
website can frustrate users, causing them to 
leave before the page finishes loading. Moreover, 
search engines like Google take page speed into 
account when determining rankings. 

Key Tips: 

• Optimize Images: Compress large images 
and graphics without sacrificing quality. Tools 
like TinyPNG or ImageOptim can help reduce 
file sizes while maintaining visual appeal. 
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• Minimize Plugins and Scripts: Remove 
unnecessary plugins or scripts that could 
slow down your site. Only keep essential 
features that contribute to the user 
experience. 

• Use a Reliable Hosting Provider: Choose a 
hosting provider that offers reliable 
performance, fast load times, and scalability 
to handle traffic spikes, particularly during 
peak seasons. 

Improving your website’s loading speed will keep 
visitors on your site longer and improve your 
chances of ranking higher in search engine 
results. 

 
12. Ensure Strong Security and Trust Signals 

Security is a top concern for travelers booking 
online, especially when entering personal and 
payment information. Displaying trust signals 
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and ensuring that your website is secure will build 
confidence among potential guests. 

Key Tips: 

• SSL Certificates: Make sure your website has 
an SSL certificate, which encrypts data 
exchanged between the user and your server. 
Websites with SSL certificates display a 
padlock icon in the browser’s address bar 
and use “https://” in the URL. 

• Trust Badges: Display badges from reputable 
organizations or partners, such as Good 
Sam, KOA, or TripAdvisor. These badges 
reassure visitors that your park or resort is 
trustworthy and meets certain industry 
standards. 

• Transparent Privacy Policies: Provide clear 
information about how you handle guest 
data, including any forms they submit online. 
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Transparency is key to building trust with your 
visitors. 

A secure website with visible trust signals 
increases the likelihood that visitors will feel 
comfortable booking online, leading to higher 
conversion rates. 

 
Building a High-Performing Website for RV 
Parks and Resorts 

A well-designed website is essential for RV parks 
and resorts looking to attract more visitors, 
boost bookings, and offer a positive user 
experience. By following these top 12 website 
design tips, you can create a site that not only 
looks great but also performs well, engages 
users, and converts visitors into guests. 

Recap of the Top 12 Website Design Tips: 

1. Prioritize Mobile-Friendly Design 

2. Simplify Website Navigation 
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3. Use High-Quality Photography and 
Virtual Tours 

4. Showcase Amenities and Activities 

5. Optimize for Local SEO 

6. Make Booking Easy and Intuitive 

7. Include Customer Reviews and 
Testimonials 

8. Use Clear Calls-to-Action (CTAs) 

9. Create Engaging Blog Content 

10. Provide Detailed Accommodation 
Listings 

11. Focus on Fast Loading Speeds 

12. Ensure Strong Security and Trust 
Signals 

By implementing these strategies, your RV park or 
resort will stand out in a crowded marketplace, 
attract more visitors, and ultimately increase your 
revenue. A website that combines high-quality 
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visuals, user-friendly design, and smooth 
functionality will help you provide a top-notch 
online experience for potential guests. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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