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When running a PPC (pay-per-click) campaign 
for your hunting guide or outfitter business, 
selecting the right keywords is one of the most 
critical factors for success. Proper keyword 
research ensures that your ads are being shown 
to high-intent users who are actively searching for 
the services you offer, such as guided hunts, 
specialized hunting trips, or outfitting services. By 
strategically selecting keywords, you can reach 
more potential clients, increase bookings, and 
improve the overall performance of your 
campaigns. 

This Ultimate Guide to Keyword Research for 
PPC will walk you through a comprehensive 
process for finding, analyzing, and implementing 
high-performing keywords that will drive relevant 
traffic to your website and improve your PPC 
campaign results. 
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Section 1: Why Keyword Research is Critical 
for PPC Success 

Keyword research is the backbone of any PPC 
campaign. Without selecting the right keywords, 
you risk showing your ads to the wrong audience 
or paying for irrelevant clicks. For hunting guides 
and outfitters, understanding the terms your 
potential clients are searching for ensures that 
your ads appear when users are most likely to 
book a hunt. 

Key Benefits of Effective Keyword Research: 

1. Targeted Traffic: Choosing relevant 
keywords ensures that your ads are shown to 
users who are actively searching for hunting 
trips, increasing the likelihood of conversion. 

2. Optimized Ad Spend: Proper keyword 
research helps you avoid wasting money on 
irrelevant or overly competitive keywords, 
maximizing your ad budget. 
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3. Higher Quality Score: Ads that are 
aligned with high-intent keywords typically 
receive better quality scores, which can lower 
your cost-per-click (CPC) and improve your 
ad rank. 

 
Section 2: Types of Keywords to Target for 
Hunting Guides and Outfitters 

There are several types of keywords to consider 
for a PPC campaign. Each plays a role in reaching 
different parts of your audience, and a balanced 
mix ensures a comprehensive strategy. 

1. Short-Tail Keywords 

These are broad, general keywords that are often 
high in search volume but come with high 
competition and cost. For example, keywords like 
“hunting trips” or “outfitters” might drive a lot of 
traffic but may not attract users specifically 
looking for your services. 
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2. Long-Tail Keywords 

Long-tail keywords are longer, more specific 
phrases that typically have lower competition 
and higher intent. These keywords are 
particularly effective for targeting specific 
services, such as “guided elk hunts in Montana” 
or “bowhunting outfitters in Colorado.” Long-tail 
keywords often attract more qualified traffic that 
is closer to making a booking decision. 

3. Branded Keywords 

Branded keywords include the name of your 
business or specific services that you offer. 
Bidding on your own brand name, like “[Your 
Company] guided hunts,” helps protect your 
brand and ensures that users searching for your 
business see your ads at the top of the results. 

4. Competitor Keywords 

Competitor keywords involve bidding on the 
names of other hunting guide companies. While 
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this strategy can be effective for capturing traffic 
from users comparing services, it can be costly 
due to the competition. Use this sparingly and be 
prepared for lower conversion rates from 
competitor keyword bids. 

5. Negative Keywords 

Negative keywords are terms you exclude from 
triggering your ads. For example, if you don’t offer 
DIY hunting trips or fishing expeditions, adding 
“DIY,” “cheap,” or “fishing” as negative keywords 
ensures your ads won’t appear for irrelevant 
searches, reducing wasted ad spend. 

 
Section 3: How to Conduct Keyword Research 
for PPC Campaigns 

Step 1: Brainstorm Seed Keywords 

Start by listing basic keywords related to your 
hunting services. These should include the types 
of hunts you offer (e.g., “guided elk hunts,” 
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“bowhunting trips,” “whitetail deer outfitting”), 
locations, and any specific features of your 
service (e.g., “private land access,” “experienced 
hunting guides”). 

Step 2: Use Keyword Research Tools 

Once you have a list of seed keywords, use tools 
like Google Keyword Planner, SEMrush, or 
Ahrefs to expand your list. These tools provide 
insights into search volume, keyword 
suggestions, competition levels, and estimated 
cost-per-click (CPC) for each keyword. 

• Google Keyword Planner: Helps you 
discover new keywords based on your seed 
list and gives you insights into search volume 
and estimated competition. 

• SEMrush or Ahrefs: These tools provide 
detailed competitor analysis, allowing you to 
see which keywords other hunting guide 
businesses are bidding on. 
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Step 3: Focus on Long-Tail Keywords 

Long-tail keywords are crucial for hunting guides 
because they attract more qualified leads who 
are closer to booking a hunt. Terms like “guided 
mule deer hunts in [State]” or “affordable 
bowhunting trips in [State]” are specific enough 
to match users with clear intent, while also 
typically having lower competition than short-tail 
terms like “hunting trips.” 

Step 4: Analyze Keyword Metrics 

Pay close attention to the following metrics when 
evaluating potential keywords: 

• Search Volume: How often the keyword is 
searched for in a given month. Higher search 
volumes indicate more potential traffic but 
may also mean more competition. 

• CPC: The average cost you’ll pay per click. 
Some keywords, especially those related to 
high-demand hunting services, may have 
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higher CPCs, so weigh this against your 
potential return. 

• Competition: A high-competition keyword 
may cost more and be harder to rank for, 
while low-competition keywords may offer a 
better opportunity to dominate the search 
results. 

Step 5: Implement Negative Keywords 

Regularly review your Search Terms Report in 
Google Ads to identify irrelevant searches that 
are triggering your ads. Add these terms to your 
negative keyword list to avoid paying for clicks 
that are unlikely to convert. 

 
Section 4: Keyword Grouping and Ad Group 
Structuring 

Once you have a robust list of keywords, it’s time 
to organize them into ad groups. Structuring your 



~ 10 ~ 

ad groups by themes or services allows for more 
precise targeting and better ad relevance. 

Example Ad Group Structure for Hunting 
Guides: 

1. Ad Group 1: Guided Elk Hunts 

o Keywords: “guided elk hunts,” “elk hunting 
trips in [State],” “outfitted elk hunting” 

o Ads: Highlight elk hunting packages, 
dates, and the benefits of your guided 
services. 

2. Ad Group 2: Whitetail Deer Hunts 

o Keywords: “whitetail deer outfitting,” 
“guided whitetail hunts,” “whitetail 
hunting in [State]” 

o Ads: Focus on specific hunting seasons, 
private land access, and trophy hunts. 

3. Ad Group 3: Bowhunting 
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o Keywords: “guided bowhunting trips,” 
“bowhunting outfitters in [State],” 
“bowhunting elk in [State]” 

o Ads: Tailor your message to bowhunting 
enthusiasts, showcasing unique aspects 
of your trips. 

Pro Tip: Keep each ad group focused on a 
specific type of hunt or service. This improves 
your ad relevance and increases the likelihood 
of a higher quality score. 

 
Section 5: Monitoring and Optimizing 
Keywords 

Keyword research doesn’t end after you launch 
your campaign. Continuous monitoring and 
optimization are necessary to ensure that your 
keywords are performing as expected. 

Best Practices for Monitoring and Optimizing 
Keywords: 
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1. Regularly Review Search Terms 
Reports: 

o Check the Search Terms Report in 
Google Ads to see which actual queries 
triggered your ads. This will help you 
refine your keyword list and add new 
negative keywords as needed. 

2. Optimize for Conversion Rate: 

o Identify which keywords are driving the 
most conversions, not just clicks. If a 
certain keyword consistently leads to 
bookings, consider increasing your bid or 
creating more tailored ads around that 
term. 

3. Adjust Bids Based on Performance: 

o Review your keyword performance 
regularly and adjust bids for high-
performing keywords. Lower bids for 
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keywords that are driving traffic but not 
converting. 

4. Test and Experiment: 

o Continually test new keywords, ad copy, 
and landing pages to see what resonates 
most with your target audience. Use A/B 
testing to experiment with different 
strategies and refine your campaigns over 
time. 

 
Building a Strong PPC Keyword Strategy for 
Hunting Guides and Outfitters 

Effective keyword research is the cornerstone of 
a successful PPC campaign. By targeting the right 
mix of short-tail, long-tail, branded, and negative 
keywords, hunting guides and outfitters can drive 
high-quality traffic, improve conversions, and 
maximize their ad spend. Ongoing monitoring and 
optimization will ensure that your PPC campaigns 
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remain competitive and deliver consistent 
results. 

Key Takeaways: 

• Focus on high-intent, long-tail keywords to 
attract qualified traffic and increase 
conversions. 

• Use keyword research tools like Google 
Keyword Planner and SEMrush to discover 
new opportunities. 

• Implement negative keywords to avoid 
wasting budget on irrelevant clicks. 

• Continuously monitor and adjust bids based 
on keyword performance and conversion 
data. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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