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Effective keyword research is the foundation of a 
successful PPC campaign for RV parks and 
resorts. The right keywords ensure that your ads 
are shown to users actively searching for RV 
accommodations, camping spots, or resort 
stays, driving qualified traffic to your website. 
Without targeting the correct keywords, your ads 
may appear to irrelevant users, leading to wasted 
ad spend and lower conversion rates. 

In this Ultimate Guide to Keyword Research for 
PPC, we’ll provide a detailed, step-by-step 
approach to finding the best keywords for your RV 
park or resort’s PPC campaigns. We’ll cover how 
to discover high-performing keywords, how to 
balance search volume and competition, and 
how to use negative keywords to improve the 
efficiency of your campaigns. 
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Section 1: Why Keyword Research is Crucial 
for PPC Success 

Keyword research is essential because it helps 
you: 

• Drive relevant traffic: By targeting the right 
keywords, you ensure that your ads are 
shown to users who are most likely to convert 
into paying customers. 

• Optimize your budget: Keyword research 
helps you avoid bidding on irrelevant or overly 
competitive keywords, ensuring that your ad 
spend goes further. 

• Improve ad relevance: Ads that are closely 
aligned with the search intent of the user 
typically receive higher quality scores, which 
can reduce cost-per-click (CPC) and 
improve ad rank. 
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Section 2: Types of Keywords to Target for RV 
Parks and Resorts 

1. Short-Tail Keywords 

Short-tail keywords are broad search terms that 
generally have high search volumes but are often 
more competitive. Examples for RV parks and 
resorts include: 

• "RV park" 

• "RV camping" 

• "RV resort" 

While short-tail keywords can help drive 
significant traffic, they can also result in lower-
quality leads if the search intent is unclear. 

2. Long-Tail Keywords 

Long-tail keywords are more specific search 
phrases that generally have lower competition 
but higher conversion potential. For RV parks, 
long-tail keywords could include: 
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• "Pet-friendly RV resorts near [City]" 

• "RV parks with fishing in [State]" 

• "Luxury RV camping sites with Wi-Fi" 

These keywords typically attract users who are 
further along in the decision-making process, 
making them more likely to convert. 

3. Branded Keywords 

Branded keywords include your RV park or 
resort’s name or the names of specific services or 
features you offer. Examples: 

• "[Your Resort Name] RV camping" 

• "RV park reservations at [Your Resort Name]" 

Branded keywords are essential for capturing 
search traffic from users who are already aware 
of your brand and are looking to make a direct 
booking. 
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4. Competitor Keywords 

Competitor keywords include the names of your 
direct competitors. Bidding on these keywords 
allows you to attract users who are considering 
other RV parks or resorts but may not be aware of 
your offerings. 

• "[Competitor Name] RV park near [City]" 

Competitor keywords can be expensive, and the 
conversion rates may be lower, but they can be 
useful for brand awareness and direct 
competition. 

 
Section 3: Steps to Conduct Effective Keyword 
Research 

Step 1: Start with a Seed List 

Begin by brainstorming a list of seed keywords 
related to your RV park or resort. Consider terms 
that describe your location, amenities, and the 
type of experience you offer. Think about: 
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• Geographic keywords: "RV parks in [City]" or 
"RV resorts near [Landmark]" 

• Feature-specific keywords: "RV parks with 
swimming pools" or "family-friendly RV 
camping" 

Step 2: Use Keyword Research Tools 

Use tools like Google Keyword Planner, 
SEMrush, or Ahrefs to expand on your seed 
keywords and find additional keyword ideas. 
These tools will show you: 

• Search volume: The number of searches a 
keyword receives each month. 

• Competition: How many advertisers are 
bidding on the keyword. 

• CPC: The average cost-per-click for the 
keyword. 

Step 3: Focus on Long-Tail Keywords 
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While short-tail keywords can drive traffic, long-
tail keywords typically offer better conversion 
rates because they target users with specific 
search intent. For example: 

• "Best RV parks for families near [City]" 

• "RV campgrounds with full hookups" 

These terms reflect higher intent and are more 
likely to result in bookings. 

Step 4: Analyze Competitor Keywords 

Use tools like SEMrush or SpyFu to analyze the 
keywords your competitors are bidding on. This 
can give you insights into which keywords are 
driving traffic for them and whether there are 
opportunities for you to bid on the same terms. 

Step 5: Identify Negative Keywords 

Negative keywords prevent your ads from 
showing up for irrelevant searches. For example, 
if you don’t offer RV rentals, you would want to 
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add “rent RV” or “RV rentals” as negative 
keywords. 

• Actionable Tip: Regularly review your Search 
Terms Report in Google Ads to identify 
irrelevant queries that should be added as 
negative keywords. 

 
Section 4: Balancing Search Volume with 
Competition 

It’s important to strike a balance between search 
volume and competition when selecting 
keywords. High-volume keywords may drive a lot 
of traffic, but they often come with higher costs 
and more competition. Low-volume keywords, on 
the other hand, may not generate as much traffic 
but are often more cost-effective. 

Key Factors to Consider: 

1. Search Volume: Focus on keywords with 
moderate to high search volume, but avoid 
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overly broad terms that could result in 
irrelevant clicks. 

2. CPC: Keep an eye on the cost-per-click 
of each keyword. Keywords with high CPCs 
may not be worth the investment if they don’t 
deliver conversions. 

3. Competition: Analyze the competition for 
each keyword to determine whether it’s worth 
bidding on. Use tools like Google Ads’ 
Keyword Planner to gauge competition 
levels. 

Pro Tip: Focus on a mix of high-intent keywords 
with moderate competition and long-tail 
keywords that may have lower search volume 
but offer better conversion rates. 

 
Section 5: Using Negative Keywords to Improve 
Campaign Efficiency 
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Negative keywords are essential for ensuring 
that your ads aren’t shown for irrelevant 
searches. By adding negative keywords to your 
campaign, you can: 

• Reduce wasted ad spend. 

• Increase the relevance of your ads. 

• Improve CTR and conversion rates. 

Steps to Implement Negative Keywords: 

1. Review Search Terms Reports: Regularly 
check your search terms report to see which 
queries triggered your ads. If you notice 
irrelevant searches, add those terms as 
negative keywords. 

2. Use Negative Keyword Lists: Group 
negative keywords into lists and apply them 
across your campaigns. For example, if you 
don’t offer RV rentals, add “rental,” “rent RV,” 
and “RV hire” to a negative keyword list. 
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3. Refine Over Time: Negative keyword 
management is an ongoing process. As your 
campaign runs, continue to refine your 
negative keyword list based on performance 
data. 

 
Section 6: Organizing Your Keywords into Ad 
Groups 

Once you have identified your target keywords, 
the next step is to organize them into relevant ad 
groups. Each ad group should focus on a specific 
theme or service, which helps improve the 
relevance of your ads. 

Example Ad Group Structure for RV Parks: 

• Ad Group 1: "Luxury RV Resorts" 

o Keywords: "luxury RV resort near [City]," 
"5-star RV park with full hookups" 

• Ad Group 2: "Family-Friendly RV Parks" 
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o Keywords: "family-friendly RV camping," 
"best RV parks for kids" 

• Ad Group 3: "Pet-Friendly RV Parks" 

o Keywords: "pet-friendly RV parks in 
[State]," "dog-friendly RV campsites" 

Each ad group should have its own set of ads and 
landing pages that are highly relevant to the 
keywords in that group. 

 
Building a Strong PPC Keyword Strategy for RV 
Parks and Resorts 

Effective keyword research is the key to running 
successful PPC campaigns that drive qualified 
traffic and increase bookings for your RV park or 
resort. By focusing on the right combination of 
short-tail, long-tail, branded, and negative 
keywords, you can optimize your campaigns for 
better performance and higher conversions. 

Key Takeaways: 
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• Target long-tail keywords for higher intent 
and lower competition. 

• Use negative keywords to filter out irrelevant 
traffic and improve campaign efficiency. 

• Balance search volume with competition to 
ensure your ad budget is spent wisely. 

• Regularly refine your keyword list based on 
performance data. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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