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Keyword research is at the heart of any 
successful PPC (Pay-Per-Click) campaign. For 
fishing guides, effective keyword targeting can 
help you reach potential clients who are actively 
searching for guided fishing trips, special 
excursions, or fishing tours. Whether you 
specialize in general fishing or have a niche focus 
like fly fishing, the right keywords ensure that 
your ads reach the right audience at the right 
time. 

This Ultimate Guide to Keyword Research for 
PPC will walk you through every step of 
conducting effective keyword research for your 
fishing guide business. You’ll learn how to find 
high-performing keywords, use the right tools, 
balance search volume with competition, and 
optimize your PPC campaigns for maximum 
performance. Additionally, we’ll cover the role of 
negative keywords in improving campaign 
efficiency. 
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Section 1: Why Keyword Research is Important 
for PPC Campaigns 

In PPC campaigns, keywords are the terms and 
phrases that potential clients enter into search 
engines like Google. When done correctly, 
keyword research can help your fishing guide 
business reach users who are most likely to book 
your services. By understanding search intent, 
you can ensure that your ads appear for high-
intent searches, such as those related to booking 
fishing trips. 

Key Benefits of Keyword Research: 

1. Increased Relevance: When your 
keywords align with user intent, your ads are 
more likely to be clicked by people who are 
ready to book a trip. 

2. Lower Cost-Per-Click (CPC): By focusing 
on less competitive, long-tail keywords, you 
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can reduce your CPC and get more value for 
your ad spend. 

3. Improved Click-Through Rate (CTR): 
Well-researched keywords lead to higher 
CTR, which can improve your ad’s visibility 
and reduce costs. 

 
Section 2: Types of Keywords for Fishing 
Guides 

There are several different types of keywords to 
consider for your fishing guide PPC campaigns, 
each serving a different role in attracting clients 
at various stages of the decision-making process. 

1. Short-Tail Keywords 

Short-tail keywords are broad and general, often 
consisting of one or two words. For example, 
“fishing trips” or “fishing guide services” are 
short-tail keywords that may attract a high search 
volume. However, they are also highly 
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competitive and may lead to higher costs with 
lower conversion rates. 

• Example: “Fishing trips” 

2. Long-Tail Keywords 

Long-tail keywords are longer, more specific 
phrases. These keywords usually attract users 
who are closer to booking a trip because they 
reflect a more defined search intent. While they 
generate lower search volume, they often come 
with lower competition and higher conversion 
rates. 

• Example: “Guided fishing tours in [Location]” 
or “Best fishing guide service for families” 

3. Branded Keywords 

Branded keywords include the name of your 
business or the specific services you offer. These 
keywords help you maintain visibility when users 
search for your business directly. They also allow 
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you to protect your brand by ensuring that 
competitors don’t bid on your business name. 

• Example: “[Your Business Name] fishing 
trips” or “[Your Business Name] guided 
fishing tours” 

4. Competitor Keywords 

Competitor keywords refer to search terms that 
include your competitors’ business names. While 
this can help you attract potential clients who are 
comparing services, it can be expensive because 
of higher competition and may not always lead to 
conversions. 

• Example: “[Competitor Name] fishing guide 
service” 

5. Negative Keywords 

Negative keywords help you prevent your ads 
from showing up for irrelevant searches. For 
instance, if you don’t offer DIY or unguided fishing 
trips, adding “DIY” or “self-guided” as negative 
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keywords can ensure that you don’t waste budget 
on irrelevant clicks. 

• Example: “Cheap fishing trips” (if you don’t 
offer budget services) 

 
Section 3: How to Conduct Keyword Research 

Now that you understand the different types of 
keywords, it’s time to dive into the process of 
researching the best keywords for your PPC 
campaign. 

Step 1: Brainstorm Seed Keywords 

Start by brainstorming keywords that are directly 
related to the services you offer. Think about the 
terms potential clients would use when searching 
for a fishing guide service. For instance, if you 
offer multi-day trips, family-friendly excursions, 
or specialized services like fly fishing, include 
those terms. 
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• Example Seed Keywords: “Guided fishing 
trips,” “family-friendly fishing guides,” “fly 
fishing guide service” 

Step 2: Use Keyword Research Tools 

After generating a list of seed keywords, use 
keyword research tools to expand your list and 
analyze search volumes, competition levels, and 
CPC estimates. 

• Google Keyword Planner: A free tool within 
Google Ads that allows you to explore new 
keyword ideas, analyze search volumes, and 
estimate CPC. 

• SEMrush or Ahrefs: These tools offer 
advanced keyword research capabilities, 
including competitor analysis, search volume 
trends, and difficulty scores. 

Step 3: Focus on Long-Tail Keywords 

Long-tail keywords are especially valuable for 
fishing guides because they are often more 
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specific and cater to users who are ready to book 
a trip. For example, instead of targeting the broad 
term “fishing guide,” focus on more specific, 
action-oriented keywords like “book guided 
fishing trip in [Location].” 

Step 4: Analyze Competitors’ Keywords 

By using tools like SEMrush or SpyFu, you can 
analyze the keywords your competitors are 
bidding on. This insight can help you identify gaps 
in your keyword strategy and discover untapped 
opportunities. 

Step 5: Refine Your Negative Keywords 

Once your campaigns are running, regularly 
review your Search Terms Report to identify 
irrelevant searches that triggered your ads. Add 
these terms to your negative keyword list to 
avoid wasting ad spend. 

 
 



~ 10 ~ 

Section 4: Keyword Metrics to Monitor 

While conducting keyword research, it’s 
important to monitor key metrics that will help 
you evaluate the effectiveness of your chosen 
keywords. 

1. Search Volume 

Search volume refers to the number of times a 
keyword is searched for in a given time frame. 
While higher search volume can indicate greater 
visibility, it also usually comes with higher 
competition. Balancing search volume with 
relevance and competition is key. 

2. Cost-Per-Click (CPC) 

CPC is the amount you’ll pay each time someone 
clicks on your ad. Highly competitive keywords 
often have higher CPCs, so finding cost-effective 
long-tail keywords can help you maximize your ad 
spend. 
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3. Keyword Difficulty 

Keyword difficulty refers to how hard it will be to 
rank for a particular keyword. It’s important to 
choose keywords with a difficulty level that aligns 
with your budget and goals. For fishing guides, 
you’ll want to strike a balance between easy-to-
rank keywords and those that drive conversions. 

4. Click-Through Rate (CTR) 

CTR measures the percentage of users who 
clicked on your ad after seeing it. Monitoring CTR 
for each keyword can help you understand which 
keywords are most effective in driving traffic. 

5. Conversion Rate 

Your conversion rate reflects how many users 
take a desired action (e.g., booking a trip) after 
clicking your ad. Keywords with high conversion 
rates are typically more valuable, even if their 
search volume is lower. 
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Section 5: Implementing Keywords in Your PPC 
Campaign 

Once you’ve identified your target keywords, the 
next step is to implement them into your Google 
Ads or PPC campaign. 

Organize Keywords into Ad Groups 

Group similar keywords into ad groups to create 
highly relevant ads. For instance, create separate 
ad groups for “guided fishing trips” and “fly fishing 
tours” to tailor your ads and landing pages to 
specific user intents. 

Use Dynamic Keyword Insertion 

Dynamic Keyword Insertion (DKI) allows you to 
automatically insert the user’s search term into 
your ad copy, making your ad more relevant and 
increasing CTR. 

Monitor Performance and Adjust 

Regularly review the performance of your 
keywords and adjust bids, add new keywords, or 
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remove underperforming ones. This continuous 
optimization process is key to maintaining a 
successful PPC campaign. 

 
Conclusion: Building a Strong Keyword 
Strategy for Fishing Guides 

Effective keyword research is essential for 
running a successful PPC campaign. By 
understanding the different types of keywords, 
using the right tools, and continuously refining 
your keyword list, you can reach potential clients 
who are actively searching for fishing guide 
services. A well-researched keyword strategy will 
help you lower your CPC, improve CTR, and 
increase conversions, ultimately leading to more 
bookings for your fishing guide business. 
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Achieve Your Business Goals 
We Deliver End-to-End E-commerce and Marketing 
Solutions that Help Companies Accelerate Growth 
 
At Big Canoe Digital, we partner with businesses to 
craft tailored e-commerce and marketing strategies 
that drive results. Whether you need help with PPC 
campaigns, SEO, social media, or a new website, 
our expert team is ready to guide you toward 
success.  

 
Partner with us today to unlock the full potential of 
your marketing efforts and take your business to the 
next level. 

website: BigCanoeDigital.com 
email: hello@bigcanoedigital.com 
office: 877-338-3006 
 
Contact us and let’s grow together! 
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